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“MADE IN AMERICA” PERFUMERY. 
The 
fumers’ 


label 


on the 


Manufacturing Per- 
“Made in 


with resort to possible 


resolutions adopted by the 


Association advocating a \merica” 


for perfumery, legislation 


subject, seems to have struck a responsive chord 


in many directions. Prominent newspapers have given 


space to the proposition and in trade circles it has been 


commented upon favorably. In fact, the manufacturers 


who might seem to be most interested in opposing the 


movement are heartily in favor of it, so far as we have 


been informed Chere always will be a demand for thei 


and the “Made in America” legend will be of de 


good 
be odas 


cided benefit to all, for it will raise a wall between domestic 


which will enabl 
As it 


for a 


and foreign products persons to 


buy just what they want. is now, in many stores, 


it is sometimes difficult purchaser who wants 


\merican products to know whether the goods wanted 


delivered or even when the label is care 


The 


December, 


are being not, 


fully studied movement will crystallize in the 


a bill 


Adamson, 


next 


Congress in when will be introduced, 


probably by Representative to cover the pro 


posed change. 


CLEVELAND IS F. E. M. A. MECCA. 


“On to Cleveland” is the slogan of the members of 


the Flavoring Extract Manufacturers’ Association of 


the United States. It should also be the war cry of 


every person, firm or corporation eligible to become a 
this vigorous, 


The F. E. M. A. 
for the 


member of helpful and progressive or- 


ganization is on record for doing things 


important tings, industry. It is just ending a year 
of accomplishment and for the new year it should havet 
on its membership roll every business concern that is 
affected. 

The 


non-members 


Somebody may say: “How can I join?” answer 


just now is: “Go to Cleveland.” Present 
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and quickly be made to feel at home 
convention of the F. E. M. A., 


Statler Hotel, Cleveland, July 8, 9 


will be wel ome 


at the sixth annual which 
held in the 


There 


body in the industry, there will be papers upon timely 


will be 


and 10 will be business of importance to every- 


and intimate subjects and questions relating to future 
legislation and improvements in trade conditions will 


Moreover, the Cleveland entertainment 


be discussed. 
committee will provide amply in that respect, while the 


banquet will add to the gayety. 


Flavoring extract men must not fail to answer the 


slogan: “On to Cleveland.” This is going to be a 
More about it will be found 


101. 


worth-while convention. 


in our Flavoring Extract Section on page 


NEW LIFE IN THE M. P. A. 


“News from Headquarters, Bulletin No. 1,” 
ufacturing Perfumers’ 


of the Man 
\ssociation, is one of the first fruits 
ot what one of the older members has openly described 
as the “| 


“best and most progressive convention” the associa- 


tion has ever held. The bulletin recounts the proceedings 
of the new executive board at its meeting in this city on 
May 11. Note 


the selection of 


is made, among numerous other things, of 

Mr. Abel I. Smith, Jr., as attorney to 
look after the legal affairs of the association and its mem- 
bers. Mr. Smith addressed the recent convention and im- 


} 


pressed the members greatly. Announcement is made that 


the secretary, Walter Mueller, and the new assistant secre- 


tary, will have offices in Room 912, 309 Broadway, corner 


‘phone, Worth 1946. 


perfumers regarding compliance with one of 


of Duane street; 
Caution t 


the sections of the War Tax Act is valuable to all engaged 


in this industr In some cases fines have been imposed 


This 


ulletin is too long to reprint, and all of the 


for non-compliance with this provision of the law 


part of the 


association have received it in full. Others 


members of the 


of our readers who are interested can easily obtain the 


entire bulletin by signifying their intention of joining the 


association. This one bulletin might save a present non 
more than it would cost to be in the fold. 
Mueller, in 


irm into the association 


member mucl 


Secretat conclusion, urges action to get 


every eligible Congress meets in 
December The war tax measure will be up again for pos- 


sible extension, and there will be other matters of im 
portance, not only in Congress, but in the state legislatures, 
that will affect the business of perfumers and toilet goods 
outside of the association should 
not wait to be invited personally, but should JOIN NOW. 
Write to Mr. Mueller. 


Bulletin No. 2 


manufacturers Those 


issued just as we go to press, gives in- 
formation regarding a well-attended meeting of the execu- 
tive board held in New York City on June 8, at the Hard- 
ware Club. A considerable amount of important business 
was transacted, as will be seen from the following sum- 
mary 

The board ratified the appointment of Mr. Abel I. Smith, 
Jr., as attorney for the association. Mr. Smith. who was 
present at the meeting, gave an outline of the services he 
will render the association as a body, and also to the in- 
dividual members. He will prepare a detailed description 
of these services, which will be made the subject of a sep- 


arate subsequent bulletin. 


After discussion on the part of 


board, the following matters were referred to Mr. Smith 


the members of the 


for investigation and subsequent report: 

[he question of the best course to pursue in regard to 
relieving perfumers of the heavy tax now levied on grain 
alcohol; an examination of the federal statues relating 
to misstatements regarding the place of manufacture of 
certain lines of perfumes and other toilet preparations, with 
a view of having firms making such misstatements prose- 
cuted; and an analysis of the Stevens bill in order to de- 
termine the advisability of requesting the author to revise 
certain ambiguous features in the bill. 

Messrs. Marsh, Cathcart and Buck, of the committee ap- 
pointed to investigate the subject of credit abuse, as pera 
resolution adopted by the last convention, gave a compre- 
hensive and illuminating report as to the methods pursued 
by a number of large associations of manufacturers, re- 
tailers and jobbers in various lines in New York City and 
Philadelphia regarding the collection of delinquent ac- 
counts, as well as the collection and dissemination of credit 
information. 

This subject will receive additional investigation by the 
committee in co-operation with the secretary’s office, with 
a view toward formulating a plan whereby, through co- 
operation on the part of members, it will be made possible 
to have on file at the secretary’s office accurate and specific 
credit data. This is but one of many features that promise 
to make membership in the association of greater direct 
value to everyone interested than ever before. 

The board likewise ratified the appointment of Mr. 
Emmet B. Keller as assistant secretary of the association 
Mr. Keller is 


committees whenever necessary. 


prepared to co-operate with. the various 

The subject of collecting information regarding sales- 
men employed by the members of the association was 
given considerable discussion, and it was resolved by the 
board to have Mr. White, the chairman of the Committee 
on Fraternal Relations, make an investigation of this sub- 
ject in conjunction with the secretary’s office. in order to 
evolve some feasible plan whereby data regarding sales- 
men can at all times be secured through the secretary's 


office. 


The following firms were elected members of the asso 
ciation: 

The La Valliere Co., 600 Magazine street, New Orleans 
La. (Active.) 

The Oxzyn Co., 126 Eleventh avenue, New York City 
( Active.) 

Henry Tetlow Co., Tenth and Cherry streets, Philadel- 
phia, Pa. (Active.) 

Stein, Hirsh & Co., 61 Broadway, New York City. (As 
sociate. ) 

Mr. Cathcart, chairman of the committee on membet- 
ship, gave a detailed and comprehensive report regarding 
the promotion work that his committee is doing toward in- 
creasing the association’s membership list. Some of the 
tangible results already secured through this work are int- 
dicated by the new members that have just been elected. 

The board resolved to send Mr. S. Isermann, of Van 
Dyk & Company, New York, a resolution of thanks for the 
excellent article promoting the efforts of the association to 
increase its membership published in the May issue of 
Progressive Perfumery, of which he is the editor. Ev- 
dences of the results of this article are already appearing 
in the form of applications from prospective members. 
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The secretary’s office has in hand the preparation of 
a series of Membership Promotion Circulars that can 
be obtained very shortly by members who wish to dis- 
tribute these among prospective members. Our slogan 
for the coming year will be, “Every member get a new 
member.” 

“We have just been advised that several other active 
members of the association have been threatened with 
fines for not submitting monthly reports regarding the 
stamping of goods as required by the Internal Revenue 
Department. We recommend that these reports be sent 
promptly on or about the first of each month, and that 
any of our members who have been threatened with 
a fine by the department should correspond with our 
counsellor, Mr. Abel I. Smith, Jr., 120 Broadway, New 
York City, who will give them pointers on how to 
offer a compromise settlement, and in that way save 
our members real dollars.” 

“As the registration of tragle names is now being done 
by the secretary’s office, as per a resolution adopted by 
the last convention, we would request that all com- 
munications regarding this matter be addressed to the 
secretary’s office, instead of to Mr. Henderson, as here- 
tofore. 


FROM A GERMAN M. P. A. MEMBER. 

The secretary of the Manufacturing Perfumers’ Asso- 
ciation has received a letter under date of June 5 from one 
of the associate members, Kramp & Co., Offenbach am 
Main, Germany, explaining why it was not represented at 
the recent convention and calling attention to the short 


postage nuisance. The letter in part is given below: 


“We received notice of the annual meeting, at 
which we could not be represented by our Mr. N. 
Stern as in the past for Mr. Stern came to Europe 
on April 20. 

“Since there is no more direct mail connection 
between America and Germany the postage for 
letters is five cents, and we have to pay a fine of 
six cents on every letter which is stamped with 
two cents only. The reduced rate of two cents is 
only for letters carried by German or American 
steamers directly between the ewo countries and 
there is no such service at the present time. 

“As a great many of our American friends do 
not realize this fact and we have to pay so much 
additional postage, we will consider it as a great 
favor if you will kindly call this matter to the 
attention of the perfumery firms through THE 
\MERICAN PERFUMER AND ESSENTIAL O11 REvIEW.” 


ACTS ON SHORT-PAID LETTERS. 

We frequently have referred to the undesirability of 
sending letters to foreign countries without sufficient 
postage, for the recipients often are fined double the 
shortage of postage, as in the case of Kramp & Co., mention 
of which is herewith made, but the nuisance seems to have 
grown since the European war started. The government 
authorities at Washington have taken up the complaints 
and have not only asked the press to aid in ending the evil, 
but have issued instructions to postmasters to give the 
widest range of possible publicity to the rates of postage 
to be paid on matter mailed to foreign countries. An 
official notice says in part: 

“Whenever it is practicable to do so, postmasters 
shall promptly inform the senders of short-paid 
articles mailed at their offices of the amount neces- 
sary fully to prepay the postage on such articles 
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and to hold the articles until the senders supply the 
necessary postage stamps or specifically authorize 
the dispatch of the article as short-paid. 

“As the failure properly to prepay letters for 
foreign countries appears to be the result in many 
cases of an erroneous impression as to the applica- 
tion of the United States domestic rate, post- 
masters should adopt all measures practicable to 
give notice to the public that the only destinations 
to which the two-cent letter rate applies are 
Canada, Cuba, Mexico, Republic of Panama, the 
Canal Zone, Bahamas, Barbados, British Honduras, 
Leeward Islands, Newfoundland, Germany (by 
direct steamers only), England, Scotland, Wales, 
Ireland and the City of Shanghai, China, and that 
to all other places the rate is five cents for the first 
ounce or fraction of an ounce and three cents for 
each additional ounce or fraction of an ounce, 
which must be fully prepaid or the letters become 
liable on delivery to a charge of double the amount 
of the deficient postage.” 


WOMAN SUFFRAGE, PERFUMES, SOAPS, 
TOILET ARTICLES AND FLAVORING 
EXTRACTS. 


The Hon. James E. Martine, United States Senator from 
New Jersey, has just sent to us an article on woman suf- 
frage which he introduced in the National legislature and 
which he thinks evidently would appeal to manufacturers 
of perfumery, soaps, toilét preparations and flavoring ex- 
tracts, for there could be no other reason for sending this 
government document to us. His action truly displays a 
rare and wise discernment on his part in going to the right 
place with arguments upon his subject, but unfortunately 


lack of space prevents reproducing the Senator's article 


either in full or in part. 

Senator Martine’s action in forwarding this document 
to us suggests that woman suffrage ought to be of a sub- 
ject of peculiar interest to those engaged in our industries. 
Women are our most discerning and appreciating -ultimate 
consumers, for usually they know what they want and get 
it either in-perfumery, soaps, toilet preparations, or flavor- 
ing extracts. Mere men are the smallest consumers and 
except indirectly they are the smallest purchasers of any 
of these commodities at retail. So every manufacturer 
ought to be in favor of giving the women what they want. 
Sut how is he to determine between the suffragists and the 


women who are opposed to votes? 


MAINTENANCE OF RESALE PRICES. 
The Committee on the Maintenance of Resale Prices for 
the Chamber of Commerce of the United States of America 
\mong 


has in course of preparation report on the subject. 
the types of evidence sought by the committee are the 
following: 


1. Cases showing whether there is an essential dis- 
tinction between goods identified by brand or 
otherwise and unidentified goods, to the advantage 
of the former from the consumer’s point of view. 
Cases showing whether advertised or unadvertised 
goods are more economical for the consumer to 
purchase at the same price. 

. Cases showing whether or not legislation ir desir- 
able to require merchandise to be truthfully ad- 
vertised and described. 

Cases showing whether or not such legislation is 
necessary. 
Cases showing whether or not competitive cond:- 
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tions prevent the making of exorbitant frofits, on 

identified merchandise. 

Cases showing whether or not competitive condi- 

tions prevent the making of exorbitant profits, on 

unidentified merchandise. 

Cases showing whether or not price, cutting actu- 

ally reduces the value of, and hinders the distribu- 

tion of, identified goods. 

Cases showing whether or not price cutting helps 

or hinders the reduction of distributing costs. 

Cases showing whether or not price cutting re- 

duces the quality standards of identified articles. 

Tangible evidence on these and kindred questions must 

be obtained before the work of the committee can be done 
satisfactorily. Any individual, corporation, or association 
having material of this character, is urged to send it at 
once to Paul T. Cherington, Harvard University, Cam 


bridge, Mass. He is chairman of the committee. 


DENATURED ALCOHOL IN PERFUMERY. 


We have received the following query form a_ sub- 
scriber regarding the use of denatured alcohol: 

“Is it possible to obtain a denatured alcohol without 
that disagreeable odor so that it can be used in manu- 
facturing tonics and toilet waters? If so, where can it be 
purchased? We have been informed that some manu- 
facturers are using it.” 

Within the last few years many states and some cities 
have taken action against the use of denatured alcohol in 
any liquid preparations to be applied to the human body, 
whether in the shape of hair or skin tonic, or for other 
purposes. Preparations of this kind, so made, cannot be 
introduced safely in the inter-state commerce. Even per- 
fumery, which is rarely applied directly to the skin except 
in very small quantities, which could not possibly do any 
injury, cannot be made with denatured alcohol under a 


federal ruling. In fact we do not believe any American 
perfumers have used it in this way for a long time. 
Deputy Commissioner G. E. Fletcher, of the Internal 
Department, at Washington, 
Treasury Decision 1,049, 


withdrawn free of tax under the denatured alcohol law 


Revenue Bureau, Treasury 


advises us that under “alcohol 
cannot be used in the manufacture of perfumery.” 
Regardless of any local failure to take action the treasury 
decision would make it unsafe for anyone to use denatured 
alcohol in making perfumery or allied liquid substances 
that might be applied to the skin. Denatured alcohol is 
an important and useful product, and its use is greatly in- 
creasing, but in the particular direction as to which our 
correspondent inquires the tendency of legislators and of- 
ficials is to banish its use, confining its application to the 
arts and sciences, as well as lesser avenues of importance 


where it is extremely useful. 


FLORIDA PERFUME BILL IS A LAW. 
Since our last issue the Florida Senate has passed the 
This is the 
measure which seeks to protect the use of the name of 


Harrison bill and the Governor has signed it. 


the State Florida in the manufacture of toilet waters, per 
fumes and similar preparations It does not materially 
affect manufacturers outside of Florida 

loilet waters, particularly “Florida water,” are ¢xempted 


from the terms of the act 


OUR ADVERTISERS—VI. 
GEORGE V. GROSS & CO., 
30 Old Slip, New York. 
Essential Oils, Synthetics, Chemicals, Artificial 
Perfumes, etc. 
PERFUMER PUBLISHING Co., 
80 Maiden Lane, New York. 

Dear Sir: In regard to our advertisement in your jour- 
nal, we beg to state that we have had very good success with 
it. Scarcely a day passes that we do not receive inquiries 
We feel that we could 
not do without THE AMERICAN PERFUMER AND ESSENTIAL 
O1 Review, and wish to extend to you our sincere appre- 
ciation of the value of your journal to us. 

Yours very truly, 
Greorce V. Gross & Co. 


and orders through this medium. 


STARTING THE WEEK ON THURSDAY. 


Monday morning usually opens with new resolutions, 
new energy and good spirits, says Printuslith. The sales- 
man who comes to work Monday morning with his plans 
laid out for the day and a new determination to book an 
order before the day closes, is not always alone in his pur- 
pose. Probably 80 per cent. of his competitors come to 
work with the same resolutions and the same new zest 
for new business. Most all runners are strong on the first 
lap. Most all salesmen manage to start the week verita- 
ble busybodies, who can’t find enough work to do or 
enough customers to look after. 

Starting the week on Thursday, as well as Monday, 
creates an attitude toward work which is often productive 
of constant gain, is the point made by our contemporary 
The man who makes his resolutions as strongly on Thurs- 
day as he made them on Monday, and sticks to them, will 
certainly secure larger returns in the long run. Going 
back to the race course for the simile, he will find the 
If he can get 
second wind he will outdistance many, and the chances are 


other runners breathing hard and lagging. 


he will be first at the finish 

The psychology of this new week on Thursday is in- 
teresting, too. If a man can come to his work each day 
with the same zest and the same undampened ardor as he 
often does on Monday, and commences a new and special 
effort on Thursday, the returns will come in. “Eventually” 


every day will be a new starting point, “why not now?” 


LOOK BEFORE YOU LEAP. 

Advertisements are beginning to appear in the com- 
mercial newspapers in solicitation of stock subscriptions 
to factory enterprises embarking in the production of 
staple articles of large American demand which have been 
heretofore made only in Europe, says the Confectioners 
Journal. A certain proportion of these attractive promo- 
tions are doubtless straight and genuine, but the gilded 
promises of others sound very familiar. They remind us 
of Mexican rubber plantations and gold mines. Our advice 
to those tempted is to go slow. New processes require 
much time to develop. The prompt resumption of foreign 
activity in the production of articles of the same kinds, 
after the European struggle has burned itself out, will 
very probably place the foreigner again in control of this 
market and its prices. 
you don’t watch out! 


The bogeyman will get you if 
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DRUGGISTS AND PERFUMERIES. 


We took occasion a few months ago to comment upon 
the seeming neglect of some drug journals to advise their 
readers in the retail trade regarding the importance of 
perfumery, soaps and toilet articles in their business, this 
being especially true of perfumery. Now we are greatly 
pleased to see that the Bulletin of Pharmacy, of Detroit, 
Mich., has taken up the subject in real earnest. In its 
“Monthly Prize Questions and Answers” for May it prints 
five papers discussing two phases of the perfume business 
as it affects retail druggists. 

The questions answered in the papers, which are written 
by retail pharmacists, are as follows: “Where is the proper 
place (in the drug store) to keep perfumes, and what is 
“What is the best 
way (for a retailer) to build up a trade in bulk perfumes?” 
The five papers treat the subject intelligently and their 


the best.method of displaying them?” 


publication can serve only to stir renewed interest in 
pharmacists in this branch of their trade. The writers do 
not take up the question of manufacturing, but give advice 
on selling perfumery; the bulk business being really the 
difference between putting up and labelling the goods as 
the seller's rather than offering packages put up by the 
manufacturers. The symposium is a good one and the 
editor is entitled to credit for it. He says: “It would appear 
from these papers that druggists are alert to the possibili- 
ties of the perfume business and are striving in many ways 
to capture their share of it.” 


AMATEUR MAKERS OF PERFUMES. 

he lay newspapers from time to time are giving to 
their readers recipes or formulas for making perfumery 
just as they would plan a flower garden, construct a mince 
pie or fashion a pillow case. Some of these items are 
absolutely ridiculous. There are druggists occasionally 
who feel that they would like to make perfumery, in- 
spired no doubt by some of these publications. In the 
Bulletin of Pharmacy, replying to a druggist for a process 
for making perfume from orange flowers the editor says: 

“To prepare a satisfactory perfume from orange flowers 
requires considerable experience and more or less apparatus, 
and is not thought practical on a small scale.” 

Experience and a peculiar appreciation of odors are 
essentials in making perfumery. Expert perfumers are 
born with the gift of scent, which even then must be cul- 
tivated. Amateurs can scarcely hope to jump in and make 
satisfactory products. Even if they could the saving for 
the ordinary retail druggist would by no means repay him 
for the trouble. 


BARBERS’ SUPPLY DEALERS TO MEET. 


\rrangements are going ahead satisfactorily for the an- 


nual convention of the Barbers’ Supply Dealers’ Associa- 
\ugust 10-13. The 
‘onvention will be held again in the La Salle Hotel, where 
Notices 


have been sent out to dealers in’ perfumery, toilet goods, 


tion which will be held in Chicago, 
last year’s meeting proved to be such a success. 


etc., regarding advertising space in the programme and 
for exhibits. Those who are interested in this part 
he convention should write to G. G. Thomas, secretary, 
Des Moines, Iowa. The president of the association is 
Charles M. Dickson. He is head of the entertainment 
committee, of which the other members are F. W. Stein- 
haus, Otto R. Haas, J. G. Barry, Fred Dolle and Aug. C. 
Kr nquest. 


A NEW ESSENTIAL OIL. 

Goulding & Roberts have examined the essential oil dis- 
tilled from the tubers of Kempferia elthete, the yield of 
oil being 1.5 per cent. The plant grows wild over an ex- 
tensive area in the northeast of the Transvaal, and could 
easily be cultivated. The oil has been found to have the 
following characters: 

Specific gravity 0.936 to 0.943 
Optical rotation + 30.4 to +19.5 
Ester value 5 
Acetyl-ester value ........... 47.6 
A full examination of the oil was made, and the following 
compounds were found present: 
Per Cent. 
Terpenes (dipentene and pinene) 
Eucalyptol 
Ketones 
Alcohols (including linalol) 
Esters (chiefly of methyl-anthranilic acid). 
Phenols 
Free acids 


Sesquiterpenes, etc. 


AMERICAN CHEMICAL SOCIETY. 

The fiftieth (spring) meeting of the American Chemical 
Society held recently in New Orleans, had a total registra- 
Charles Holmes Herty de- 
livered the president's address and the proceedings proved 


tion present of 256 members. 
as interesting as usual. Among the numerous papers of- 
fered for consideration were the following: “Citral and Its 
Determination,” by B. G. Feinberg; “The Composition of 
Oil of 

Sherndal. 


Cassia,” by Francis D. Dodge and Alfred E. 


WAR AND OUR 1914 IMPORTS. 


The quarterly reports of the Department of Commerce 
for last two quarters of 1914, gives the value of imports 
entered for consumption in this country, covering the first 


five months of the war: 
Quarter 
Ending 
Sept. 30, 1914 


$674,976 


Quarter 
Ending 
Dec. 31, 1914. 
Essential and distilled oils....... $653,068 

Perfumery, cosmetics and_ toilet 

preparations 529,237 
Soaps, all kinds ‘ 210,130 216,901 
Spices, etc. ......... - ee ee «1,040,877 907,169 

The oil statistics show for the last quarter the following 
items, among others, values being given: Bergamot, $24,- 
402: citrone!la, $58,873; lemon, $105,812; neroli, $8,608; 
orange, $27,182; otto of roses, $31,636; Jasmine, $1,336 
All show heavy decreases from the previous quarter, ex- 
cept of otto of roses, which increased $12,000 

In the perfumery statistics, among the items in the last 
quarter are the following: Bay rum or bay water, $141; 
floral essences containing no alcohol, $78,877; floral or 
flower waters, containing no alcohol, n.s.p.f., $10,628; 
perfumery, including cologne, and other toilet waters, arti- 
cles of perfumery, whether in satchets or otherwise, and 
all preparations used as applications to the hair, mouth, 
teeth or skin, such as cosmetics, dentifrices, including tooth 
soaps, pastes, including theatrical grease paints and pastes, 
pomades, powders and other toilet preparations, contain- 
ing alcohol, $232,041; same, not containing alcohol, $238,- 
931; substances, preparations and mixtures, odoriferous or 
aromatic, used in the preparation of perfumes and cos- 
metics, n. s. p. f., not containing alcohol, $130,370. 

In soaps for the last three months of 1914: Castile, 
$85,182; medicinal, $6,715; toilet, perfumed, $57,247: toilet, 
unperfumed, $45,345; all other kinds, $13,326. 


691,295 
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THE MANUFACTURE OF ALCOHOL FOR USE IN PERFUME 


\n interesting feature of the recent convention of the 
Manufacturing Perfumers’ Association was the address by 
Dr. F. E. Stockelbach, of Hoboken, N. J., on the “Manu- 
facture of Alcohol for Use in Perfume” and its subsequent 
discussion 
Stockelbach ‘sent 
around a few samples, so that the members could ex- 
amine and compare them. He mentioned in his address 
some of the points regarding these samples. 


Before beginning his address Dr. 


He said: 

The subject of alcohol, and even limiting it to cologne 
spirits, covers rather a wide field, and it will be necessary 
to skip some of the details in its manufacture, but at the 
same time I would like to go somewhat into detail about 
the manufacture of alcohol from the bottom up, in order 
to bring out some of the points of most interest to the 
manufacturing perfumer 

Alcohol, as we all know, is produced by fermentation 


of various saccharine products, whereby these various 
sugars during the fermentation are split up into alcohol 
and carbonic acid. Besides that, there are formed 
various by-products, and it is the by-products we have to 
contend with in getting a pure alcohol fit fur the per- 
fumer’s use 

The various raw materials we employ in the manufacture 
of alcohol are quite considerable in number, and the most 
important of them are grapes, sugar beets, cane sugar- 
molasses, potato starch and the various grains. In the 
case of grapes, these contain sugar which is directly fer- 
mentable and splits up easily under the action of the yeast. 
In the case of cane sugar-molasses and beet sugar, the raw 
product to be fermented is cane sugar, which first must be 


hydrolized in order to be fermentable. This hydrolization 


or inversion is easily carried on by the invertase contained 
in yeast 

When we have to do with starchy material, such as 
potatoes or grains, it is a more complicated process. To 
begin with, these products must be first converted into 
sugars, which are fermentable. The conversion can be 
carried on by various means, but in this country it is 


nearly always done by means of malt. Malt contairis an 


enzyme called diastase, which has the power of converting 
starch into sugar, such as maltose, converting about 80 
per cent. of the starch into this sugar. The conversion 
is very rapid after the starch has been boiled to form a 
soluble starch. The process is carried on at a temperature 
of about 60 degrees Centigrade, and the conversion is 
completed in about twenty minutes. Then the mash is 
ready to be mixed with yeast and run into the fermenting 
tubs. 

There is another interesting process for converting the 
starch into sugar that has been used in Belgium and France 
of late years, called the Amylo process, and the enzyme 
which causes the conversion is found in the fungus called 
Aspergillus oryzae. It is really a very old process that 
has been carried out in the East, in Japan and China, 
for centuries, but it has not found any practical application 
in other countries until within the last thirty years or so. 
It was tried in this country some years ago by a big 
plant in Peoria, but that plant abandoned this process, and 
only lately, I think last year, it has been tried again and 
proved successful. 

The process is very much more rapid than the malt 
process, and the following fermentation is about two days 
more rapid than with sugar converted from starch by 
means of malt, and the alcohol obtained from it is very 


pure. The first crude alcohol, distilled from a mash made 
according to this process, has a peculiar odor and musty 
taste, but after it has been purified by rectification it is 
very good, both for potable spirit and pure cologne spirit. 
It has, I think, a great future, because this process is 
considerably cheaper than the malt process, both because it 
is cheaper than the malt, and also on account of the great 
saving of time in the process. 

After the starch has been converted into sugar it is 
ready to be pitched with yeast. 

In the case of cane sugar-molasses we have some 
difficulties to overcome before the fermentation. In the 
first place, molasses contains quite a large amount of 
nitrates which would act as a disinfectant and stop the 
fermentation. It also contains free alkali, and fermentation 
will only take place in an acid solution and, besides, it 
contains some of the salts of various fatty acids such 
as of acetic and butyric acid, which also have a tendency 
to arrest the fermentation. 

The first step is to dilute the molasses until it contains 
about fifteen per cent. of sugar, and then it is acidified 
by sulphuric acid, thereby neutralizing free alkali. By 
following heating the nitrates are destroyed, volatile acids 
are boiled out and the various bacteria which the molasses 
contained are destroyed and, after cooling, the molasses 
will be ready to be pitched with the yeast. The fermenta- 
tion is generally started at about 20 degrees Centigrade, 
and during the first two days the temperature rises very 
quickly to about 30 degrees Centigrade. Then it stops 
rising, and during the after fermentation, which will last 
about three days, the temperature falls again to 24 or 25 
degrees Centigrade. 

After five days, as a general average for grain mashes, 
the mash is ready for distillation in the big continuous 
distillation apparatus which is used nowadays. The ap- 
paratus consists of a big column still, about forty-five 
feet high, which is divided into a number of smaller 
compartments, each of them really acting as a small still. 
The mash containing the alcohol flows in at the top and 
flowing down through the various small compartments, 
meets a current of steam which drives off the vapors of 
the alcohol, and in going from compartment to com- 
partment, the vapors naturally get richer in alcohol, until 
at the top they enter into the condensers. 

By this distillation we obtain a very crude alcohol con- 
taining all the impurities, and from this point we will take 
up the process which is of most interest to you, namely, 
the manufacture of cologne spirits. All crude alcohol 
contains, comparatively speaking, a lot of impurities, and 
the impurities are what we have to consider in making 
pure spirits. Of late years it has been possible to check 
the formation of these impurities to a very great extent. 
For many years it was thought that the formation of 
the so-called higher alcohols, such as amyl, butyl and propyl 
alcohols was caused by side fermentations from the sugar. 
It has, however, been proven by Dr. Felix Ehrlich that 
these higher alcohols forming the so-called fuse oil are 
not formed from the sugar by side fermentation, but 
formed from amino-acids contained in the raw material 
from which we started. The yeast during its growth re- 
quires nitrogen and this it obtains from the amino-acids, 
thereby causing the formation of alcohols of a_ higher 
atomic weight than ethyl alcohol. Dr. Ehrlich also found 
that the addition of an inorganic salt such as ammonium 
sulphate, greatly checks the formation of these higher 
alcohols, because the yeast assimilates more readily the 
nitrogen from this salt than from the more complex 
organic amino-acids. 

Another thing of interest to the perfumers is that 
phenyl ethyl alcohol, of which we use a great deal, 1s 
found among the higher alcohols formed during this fer- 
mentation, and a few years ago Dr. Ehrlich took out @ 
patent for the manufacture of this alcohol by such a 
fermentation process, but I do not believe it has proves 
any great commercial success. 
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If we now want to consider the purification of the crude 
alcohol, we must first consider the composition of these 
compounds that we want to eliminate. We can divide 
them into two classes, the compounds which are more 
yolatile than the ethyl alcohol, and the compounds of 
higher boiling point. Among the first we have aldehyde. 
Most of you know the odor of that from commercial 
alcohol. Among other impurities of lower boiling point 
than ethyl alcohol we can mention ether,. ethyl formiate 
acetate and methyl acetate. All of these will, during the 
rectification, pass over with the first distillate. The art 
of purifying the crude alcohol nowadays is nearly always 
done by a fractionate distillation, and carried out in big 
stills, very similar to the one in which the first distillation 
takes place. A column still is mounted on top of a big 
copper kettle, into which a charge of about 10,000 gallons 
is put. The distillation begins and the first part of the 
distillate is put aside for later rectification. This part 
contains the aldehyde and the various volatile constituents 
of a lower boiling point than the ethyl alcohol. p 

If we now continue the rectification we get the product 
which is called cologne spirits.or neutral potable alcohol, 
which, after being aged for one to two years, forms the 
cologne spirits which the perfumer uses. 

The last part of the distillate contains the alcohols of 
higher atomic weight, such as amyl alcohol, iso-propyl 
alcohol, normal propyl alcohol, iso-butyl alcohol and 
normal-butyl alcohol, and besides that, esters of some of 
the higher fatty acids such as of caprinic, caprylic and 
capronic acids, and finally we find furfurol and pyridin-like 
bases. The object of the rectification is to remove, as 
far as possible, these alcohols, as it is these alcohols that 
cause us the trouble. These, and the small amount of 
acid which all alcohol contains, are what we have to con- 
tend with in cologne spirits used in the manufacture of 
perfumes. 

The old way of purifying raw alcohol, for making 
cologne spirits, was, in my opinion, better in some ways 
and had certain advantages. The alcohol as it was ob- 
tained from the first distillation was diluted until it con- 
tained about 40-50 per cent. of alcohol, and this alcohol 
was then leached through charcoal, willow or poplar 
charcoal. It was a systematic leaching through a whole 
battery of containers filled with charcoal, and in this way 
the higher alcoholic elements were partially retained and 
partly oxidized, and the charcoal had also the property of 
retaining the small amount of essential oil which is con- 
tained in every crude alcohol and which is derived from 
and characteristic of the raw material from which the 
alcohol is made. 

The alcohol obtained by leaching through charcoal was 
absolutely neutral; it was neutralized: by the alkali found 
in the willow and poplar charcoal, and furthermore, the 
amount of fusel oil was reduced, being partly absorbed 
by the charcoal, so that with the following distillation 
we obtained a remarkably pure alcohol. Of late years it 
has been found, however, too expensive to use this process, 
and we find, therefore, in nearly all cologne spirits a 
small amount of acid. 

\ process I saw a few years ago in France of purifying 
alcohol was excellent, but expensive. The alcohol was 
diluted to about 40 per cent., and heated up in a closed 
vessel to 60 degrees C., and an absolutely pure petroleum 
ether was then passed through the alcohol. The process 
lasted sixty hours, and for each gallon of alcohol they 
used four gallons of petroleum ether. After that the 
mixture was allowed to stand to separate, and at the 
proper time the alcohol drawn off from the bottom, and 
finally, distilled. I never saw an alcohol to equal it, but 
it was very expensive. That process was used in the case 
of the alcohol supplied to some of the largest and most 
careful French perfumers, who paid a fancy price for it. 
A process I have used on a small scale for purifying 
alcohol, in order to get rid of acid and other impurities, 
is to add a solution of potassium permanganate to the 
alcohol. This will oxydize aldehyde, and perhaps to a 
certain extent the higher alcohols. Then I added lime 
and let it stand over night, and the next morning I put it 
ina still and distilled it over the lime. In this way I ob- 
tained an alcohol very sweet and absolutely neutral. 

Most perfumers have probably had trouble with their 
metal stoppers corroding, and this is due to the small 


amount of acid contained even in the best rectified alcohol. 
This can be avoided if you will go to the trouble and 
expense of adding lime and distilling your alcohol. 

Another point has been brought up—proper storage of 
alcohol. In the big distilleries after the crude spirit has 
been rectified, it is put aside in tin-lined copper tanks and 
stored for one to two years. They are very careful that 
the tin lining of the tank is perfect, because if it is in 
the slightest degree defective, and a little of the copper 
exposed, it is claimed that galvanic action sets in, and 
the tin will be destroyed, forming a precipitate in the 
alcohol. 

Mr. Marsu: What precipitate? 

Mr. STOCKELBACH: A precipitate formed by the 
of the small amount of organic acid in the alcohol on the 
tin. The alcohol is, however, nearly always stored in tin- 
lined containers, and if careful, there is no trouble about it. 

Mr. MarsH: The same as our block-tin-lined containers ? 

Mr. STocKELBACH: Yes, but the containers are inspected 
frequently. Every time a new batch of alcohol is put into 
a container, the container is inspected by a competent 
man to see that there are no defects. 

Mr. Marsu: How long do they 
lining will last? 

Mr. STocKetBAcH: At least two years 
alcohol is put aside it is not removed until 
the stage of proper aging, and that aging 
years. 

During the time of aging there is an 
taking place in the alcohol. I sent two 
among the members, one taken from the still a few days 
ago and the other taken from a container of matured 
spirits, two years old, and you can smell quite a difference 
in the two products. If you, perhaps, cannot smell it, it is 
easy to show it by a chemical test: if you test with a 
potassium permanganate solution you will find the one 
taken a few days ago will decolorize the solution of 
permanganate very quickly, inside of five minutes. and the 
other requires about a half hour, which parent onan is a 
considerable quantity of impurities in the distilled 
alcohol. 

If we consider - alcohols from the various sources 
of raw material and the best alcoho] for the perfumer’s 
use, the majority of perfumers would probably choose wine 
spirits as the best, and there is no question about wine 
spirits having a finer bouquet. This is due to the com- 
position of, the small amount of fuse] oi! which it contains. 
When wine ferments, it is a wild yeast found on the grape 
causing the fermentation. This wild yeast forms more 
esters than higher alcohols, and these esters have more 
pleasant aroma than the fusel oil, as we know it from 
grain, and especially from potato alcohol. It is, in fact, 
almost impossible to purify potato alcohol so that per- 
fumers can use it. The amyl and propyl alc ho ls are pre- 
dominant, and the small amount of essential oil which 
I mentioned before being different and characteristic of 
the raw material, has such a disagreeable character that 
it is almost impossible to purify this alcohol completely 

The alcohol we obtain from molasses, sugar beets and 
grains, is very pure. The way the distillation and rectifica- 
tion is carried out nowadays is under such scientific control 
that the alcohol from these sources really contains less im- 
purities than the ordinary wine spirits. In my opinion, if 
that is neutralized you will have the best cologne spirits that 
can be had. 

I sent around two small samples of a spirit made by 
the Amylo process, made in France, and you will see they 
are different from the samples marked grain alcohol. 
They are made from grain, but in a different manner from 
alcohol made by the malt process. You will notice there 
is quite a difference between the alcohols, and that even the 
rectified mature Amylo spirits has a different character 
from the matured spirits made by the malt process 

There is a method similar to the Amylo process called 
the Taka-Koji process, which Dr. Takamine. of this town, 
has worked out, and this process gives a very satisfactory 
product after proper rectifying and aging. The sample I 
sent around marked “Taka-Koji” is only six or seven 
months old, and when it is aged for about two years it will 
give an alcohol that is equal to any alcoho) made with the 
malt process. 

I think that is about all I have to say 
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discussion on the subject, or any 
any questions, I will be 
can. 

Mr. Marsu: Do you consider there is a great difference 
between alcohol made from corn and alcohol made from 
molasses ? 

Mr. StocKeELBAcH: An expert can smell the difference. 
In the case of alcohol made from corn, this contains a 
small amount of an essential oil about which little as yet 
is known. A great deal of research work has been done 
upon it, but it is hard to separate from the ethyl alcohol. 
It goes through the whole process, and it gives a distinct 
odor to the alcohol made from corn. Molasses alcohol 
gives a fine cologne spirit 

Mr. Marsu: Would you say that it is better than grain 
alcohol ? 

Mr. STOCKELBACH: Yes. 

Mr. MarsH: What about that alcohol 
year or a year and a half? 

Mr. StccKELBACH: Which one? 

Mr. Marsu: Either one, but especially the molasses 
alcohol 

Mr. StockeLBpacn: They should both be aged. In the 
big distilleries they are ag red for two years, and the alcohol 
is watched closely during that time. Sometimes an alcohol 
made from a cane sugar—molasses—develops by aging 
a peculiar odor like rum, and it is necessary to be careful 
about that. If, after six months aging, this odor has not 
developed, the probabilities are that it will not do so. The 
alcohol has developed normally and will age well after 
two or three years 

Mr. Marsu: Is such spirit as we 
buy on the market 


y member wishes to ask 
glad to answer them as far as I 


if you kept it a 


get comme rcially 
aged six months or more 

Mr. StocKkeLBAcn: It depends from what distillery it is 
obtained. Cologne spirits should be aged two years before 
it is really fit to use 

Mr. Marsu: Practically it is not, though. 

Mr. STOCKELBACH In some of the big distilleries it is 
done. I know some of the distillers who age it for two 
years before they send it out—I will not mention names 
Other distillers send out before it is properly aged, and 
I think you will find some of the trouble is due to that 
Take the case spoken about of molasses alcohol, if that is 
not kept for some time, and watched during this period, 
you will find it may develop an odor of rum, which later 
will show up in the perfume, but if after aging for six 
months that odor has not developed, it is not likely to after 
two or three years’ aging. 

In Canada there is a law that all potable alcohol must 
be aged two years before being used, and you can always 
be sure of getting good cologne spirits in Cnada. 

Mr. Marsu: Speaking of the extra fine spirits you saw 
in France, what would be the cost of that, in American 
money, about? 

Mr. STocKELBACH: It would be prohibitive, probably _ 
or six dollars a gallon, at the very least. It was made by 
a company called “La Société des Alcools Pure.” 

Mr. MarsH: What degree was it? 

Mr. STOCKELBACH \bout ninety-five per cent. by volume 
of alcohol. 

Mr. Buck: Is there an increased sale for 
alcohol ? 

Mr. Sto¢ . LBACH: Yes, I believe so 
fine alcohol, but it must be watched 
by the aiseit r. 

Mr. Buck: It has been scientifically developed more in 
the last two years? 

Mr. StocKeLBacu: Yes, it is a process which must be 
watched closely, because there are so many difficulties to 
overcome in the fermentation and distillation from 
molasses. The molasses contains a great deal of bacteria, 
and if it is not closely watched so that the bacteria are 
killed before the alcohol fermentation takes place, you 
will get certain side fermentations, causing products we 
do not want such as butyric and acetic acids and that 
will affect the finished alcohol. A small trace of butyric 
acid will go a long way to spoil the product. 

Mr. CarisHer: Has there not been a very decided ad- 
vance in the manufacture of grain alcohol in the last few 
years, so that it is very much superior to what it was two 
or three years ago? 

Mr. StockeLBacn: Yes, I can mention one improve- 


molasses 


It is really a very 
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ment—in the last few years, in Germany, there has’ been 
a new column still put on the market invented by Dr, 
Kubierschky. It is based on the difference in the physical 
properties of alcohol vapors and water vapors, and it 
works under normal atmospheric pressure, whereas the 
column stills used mostly are worked under a spe, of 
about four or five pounds per square inch. — Dr, 
Kubierschky’s still you get a much more even and better 
regulated distillation and you obtain a finer product. It 
is more effective in separating the impurities contained in 
the alcohol. 

Mr. CaALisHER: The goods are very much better than 
they were a few years ago? 

Mr. STOCKELBACH: Even with the present 
used in this country we obtain a very much better alcohol, 
because the distillers are more alive to the troubles that 
are caused by the side fermentations, if the fermentation 
is not properly watched from the beginning. 

Another thing which has brought about improvements 
is that nowadays disinfectants are extensively used, for 
instance, hydrofluoric .acid, and that stops these side 
fermentations. Some years ago you would often find an 
alcohol with a decidedly vinegar character, but you never 
find that any more. In the alcohol of the present time 
the peculiarity which you find mostly is that of the rum 
odor, because so much of the commercial cologne spirit is 
made from molasses, and, as I said before, if it is not 
watched it may develop that peculiar rum odor. 

Mr. CALISHER: They watch that more carefully than 
before? 

Mr. STOCKELBACH: Yes. 

Mr. West: Is it not true that if the alcohol was made 
from sugar, instead of being made from molasses, that 
the odor of rum in the alcohol would be avoided? 

Mr. StockerpacH: Yes. In France they make much 
alcohol from sugar beets, and obtain remarkably pure 
alcohol from it. In Germany, alcohol is made mostly 
from potatoes, and I have found in some German per- 
fumes you can smell the potato fusel oil right through 
the perfume. 

Mr. Ricksecker: The finest spirits I ever saw were 
made from rice. 

Mr. StockeLBAcH: That is the spirit such as is made 
in Japan. They use the process I referred to, the 
Amylo process, which really originated there. Now it 
has been brought to such a scientific stage that it cam 
be controlled completely. The way they do is to take 
the rice and boil it and sow on it a pure culture of 
the fungus Aspergillus Oryzae. A small amount of the 
conidia of this fungus will penetrate a ton of rice very 
quickly, and they can use that with the mash of rice or 
other grain for converting the starch into fermentable 
sugar. It is a pretty process when you watch it and 
see how quickly the starch is converted into sugar. It 
is converted into sugar in fifteen minutes, and after the 
yeast is added the fermentation is so rapid that the 
temperature rises to about five degrees higher than im 
a mash converted by means of malt. There 1% 
a peculiar odor developed during the fermentation of 
a mash made in this way; the whole fermenting room 1s 
filled with a peculiar, disagreeable odor, and when you 
taste the alcohol it has a musty taste, but by simple 
rectification this is entirely removed. 

Mr. Buck: With regard to the methods of manufac- 
ture, are the French processes better than the American 
processes? 

Mr. StockerBacnH: Perhaps, yes, because 
are more careful about the aging. 

Mr. Buck: They do really age their alcohol in excess 
of two years? 

Mr. StocKeLtBAcH: Well, perhaps, in some cases longef 
than that, but two years is all that is necessary. Some 
of the French alcohols used for perfumes are distilled 
from wine, and have more bouquet on account of the 
esters they contain. Whether that is advantageous or not, 
I will not venture to say. I consider that an alcohol 
which is free from any impurities, whatever these are, 
would be better. Personally, I should prefer alcohol made 
from sugar beets or from molasses, if it is properly aged, 
because it has less fusel oil and less esters and aldehydes 
than alcohols made from the distillation of wine. 
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THE SOAP MAKING INDUSTRY 


By DR. E. G. THOMSSEN, New York, N. Y. 


(Continued from page 72, May, 1915.) 

While it is possible to attain a certain amount of 
efficiency in determining the worth of the raw material 
entering into the manufacture of 
ganoleptic 


soap through or- 
methods, these are by no means accurate. 
It is, therefore, necessary to revert to chemical meth- 
ods to correctly determine the selection of fats, oil or 
other substances used in soap making, as well as stand- 
ardizing a particular soap manufactured and to properly 
regulate the glycerine recovered. 

It is not our purpose to cover in detail the numerous 
analytical processes which may be employed in the ex- 
amination of fats and oils, alkalis, soap and glycerine, 
as these are fully and accurately covered in various 
texts, but rather to give briefly the necessary tests 
which ought to be carried out in factories where large 
amounts of soap are made. Occasion often arises where 
it is impossible to employ a chemist, yet it is possible to 
have this work done by a competent person or to have 
someone instruct himself as just how to carry out 
the more simple analyses, which is not a very difficult 
matter. The various standard solutions necessary to 
carrying out the simpler titrations can readily be pur- 
chased from dealers in chemical apparatus and it does 
not take extraordinary intelligence for anyone to op- 
erate a burette, yet in many soap plants in this country 
absolutely no attention is paid to the examining of raw 
material, though many thousand pounds are handled 
annually, which, if they were more carefully examined 
would result in the saving of much more money than 
it costs to examine them or have them at least occa- 
sionally analyzed. 


EXAMINATION OF FATS AND OILS, 

In order to arrive at proper results in the analysis 
of a fat or oil, it is necessary to have a proper sample. 
To obtain this a sample of several of the packages of 
oil or fat is taken and these mixed or molten together 
into a composite sample which is used in making the 
tests. If the oil or fat is solid, a tester is used in taking 
the sample from the package and if they are liquid, it 
is a simple matter to draw off a uniform sample from 
each package and from these to form a composite 
sample. 

In purchasing an oil or fat for soap making, the manu- 
facturer is usually interested in the amount of free fatty 
acid contained therein, of moisture, the titer, the per- 
centage of unsaponifiable matter and to previously de- 
termine the color of soap which will be obtained where 
color is an object. 


DETERMINATION OF FREE FATTY ACIDS. 

Since the free fatty acid content of a fat or oil represents 
a loss of glycerine, the greater the percentage of free 
fatty acid, the less glycerine is contained in the fat or 
oil, it is advisable to purchase a fat or oil with the lower 
free acid, other properties and the price being the same. 

While the mean molecular weight of the mixed free 
fatty acids varies with the same and different oils or 


fats and should be determined for any 


particular 
analysis for accuracy, the free fatty acid is usually ex- 


pressed as oleic acid, which has a molecular weight of 
IQ? 
oe. 

lo carry out the analysis 5 to 20 grams of the fat are 
weighed out into an Erlenmeyer flask and 50 cubic cen- 
timeters of carefully neutralized alcohol are added. In 
order to neutralize the alcohol add a few 


drops of 
phenolphthalein 


same and add a weak 
caustic soda solution drop by drop until a very faint 


solution to 


pink color is obtained upon shaking or stirring the 
alcohol thoroughly. The mixture of fat and neutralized 
alcohol is then heated to boiling and titrated with tenth 
normal alkali solution, using phenolphthalein as an in- 
dicator. As only the free fatty acids are readily soluble 
in the alcohol and the fat itself only slighly mixes with 
it, the flask should be well agitated toward the end of 
the titration. When a faint pink color remains after 
thoroughly agitating the flask the end point is reached. 
In order to calculate the percentage of free fatty acid 
as oleic acid, multiply the number of cubic centimeters 
of tenth normal alkali used as read on the burette by 
0.0282 and divide by the number of grams of fat taken 
for the determination and multiply by 100. 

When dark colored oils or fats are being titrated it is 
often difficult to obtain a good end point with phenolph- 
thalein. 


2 per cent. 


In such cases about 2 cubic centimeters of a 
alcoholic solution of Alkali Blue 6 B is 
recommended. 

\nother method of directly determining the free fatty 
acid content of tallow or grease upon which this de- 
termination is most often made is to weigh out into an 
Erlenmeyer flask exactly 5.645 grams of a sample of 
tallow or grease. Add about 75 cubic centimeters of 
Heat until it boils, then titrate with 
tenth normal alkali and divide the reading by 2, which 
gives the percentage of free fatty acid as oleic. If a 
fifth normal caustic solution is used, the reading on the 
burette gives the percentage of free fatty acid directly. 
This method, while it eliminates the necessity of calcula- 
tion, is troublesome in that it is difficult to obtain the 
exact weight of fat. 


neutralized alcohol. 


MOISTURE, 

To calculate the amount of moisture contained in a fat 
or oil 5 to 10 grams are weighed into a flat bottom dish, 
together with a known amount of clean, dry sand, if it 
is so desired. The dish is then heated over a water 
bath, or at a temperature of 100-110 degs. C., until it 
no longer loses weight upon drying and reweighing the 
dish. One hour should elapse between the time the 
dish is put on the water bath and the time it is taken off 
to reweigh. The difference between the weight of the 
dish before driving off the water in the oil by heat and 
when it reaches a constant weight is moisture. This 
difference divided by the original weight of the fat or 
oil & 100 gives the percentage of moisture. 

When highly unsaturated fats or oils are being ana- 
lyzed for moisture, an error may be introduced either 
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the absorption of oxygen, which is accelerated at 


higher temperature, or by the formation of volatile fatty 
acids [he former causes an increase in weight, the 
latter 


causes a decreas lo obviate this, the above 
operation of drying should be carried out in the pres 


some inert hydrogen, carbon dioxide, 


is really an indication of the 
ontained therein The titer, 


‘ t | 
iRTACC 


is the solidification point 
ids of an oil or fat. In order to carry out the 
Centigrade thermometer graduated in one or 
of a degree \ thermometer grad 
between 10 degs igrade to 60 degs. centi 


graduations should be 


is best adapt d 


Sstinct 

the determir on about 30 grams of fat are 
weighed in a metal dish and 30-40 cub 
Baumé) solution of 
iwdroxide, together with 30-40 cub 


centi 
a 30 per cent. (36 degs 
centimeters 
hol, denatured alcohol will do, are added and the 
mass heated until saponified. Heat over a low flame or 
an asbestos plate until the soap thus formed is dry, 
ntly stirring the contents of the dish to prevent 
Che dried soap is then dissolved in about 1000 


cubic centimeters of water, being certain that all the 


alcohol has been ¢ xpelled by boiling the soap solution 


for about half an hour When the soap is in solution 
add sufficient sulphuric acid to decompose the soap, ap 
proximately 100 cubic centimeters of 25 degs. Baumé 
sulphuric acid, and boil until the fatty acids form a clear 
layer on top of the liquid. A few pieces of pumice stone 
put into the mixture will prevent the bumping caused by 
Siphon off the 


wash the fatty 


boiling water from the bottom of the 


dish and acids with boiling water 


until free from sulphuric acid Collect the fatty 
acids in a small casserole or beaker and dry them over 


a steam bath or drying oven at 110 degs. Centigrade 


When the fatty 
above the titer expected and transfer them to a 


acids are dry, cool them to about 10 
degs 
titer tube or short test tube which is firmly supported 
by a cork in the opening of a salt mouth bottle. Hang 
the thermometer by a cord from above the supported 
tube so it reaches close to the bottom when in the titer 
tube containing the fatty acids and so that it may be 
used as a stirrer. Stir the mass rather slowly, closely 
noting the temperature The temperature will grad 
ually fall during the stirring operation and finally re 
main stationary for half a minute or so then rise from 
0.1 to 2 degs. The 


cury rises after having been stationary is taken as the 


highest point to which the mer 


reading of the titer 


DETERMINATION OF UNSAPONIFIABLE MATTER. 


In order to determine the unsaponifiable matter in 
fats and oils they are first saponified, then the unsaponi 
fiable, which consists mainly of hydrocarbons and the 
higher alcohols cholesterol or phytosterol, is extracted 
with ether or petroleum ether, the ether evaporated 
and the residue weighed as unsaponifiable. 

To carry out the process first saponify about 5 grams 
of fat or oil with an excess of alcoholic potassium hy 
drate, 20-30 cubic centimeters of a 1 to 10 solution of 
until the alcohol is 


Wash the soap thus 


potassium hydroxide in alcohol 


evaporated over a steam bath 


formed into a separatory funnel of 200 cubic centimeters 
capacity with 80-100 cubic centimeters water. 
add about 60 cubic centimeters of 


Then 
ether, petroleum 
ether or 86 degs. gasoline and thoroughly shake the fun 
nel to extract the unsaponifiable. Should the two layers 
not separate readily, add a few cubic centimeters of 
alcohol, 


Draw off the watery solution from beneath and wash 


which will readily cause them to separate, 


the ether with water containing a few drops of sodium 
hydrate and run to another dish. Pour the watery solu. 
tion into the funnel again and repeat the extraction 
once or twice more or until the ether shows no dis- 
coloration. Combine the ether extractions into the fun- 
nel and wash with water until no alkaline reaction js 
obtained from the wash water. Run the ether extract 
to a weighed dish, evaporate and dry rapidly in a drying 
oven. As some of the hydrocarbons are readily volatile 
at 100 degs. Centigrade, the drying should not be car- 
ried on any longer than necessary. The residue is then 
weighed and the original weight of fat taken divided 
into the weight of the residue 100 gives the percentage 
unsaponifiable. 


TEST FOR COLOR OF SOAP. 


It is often desirable to determine the color of the fin- 
ished soap by a rapid determination before it is made 
into soap. It often happens, especially with the tallows 
that a dark colored sample produces a light colored 
soap, whereas a bleached light colored tallow produces 
a soap off shade 

To rapidly determine whether the color easily washes 
out of the tallow with lye, 100 cubic centimeters of tal- 
low are saponified in an enameled or iron dish with 
100 cubic centimeters of 21 degs. Baumé soda lye and 
100 cubic centimeters of denatured alcohol. Continue 
heating over a wire gauze until all the alcohol is ex- 
pelled and then add 50 cubic centimeters of the 21 degs. 
Allow the lyes to settle 
and with an inverted pipette draw off the lyes into a 
test tube or bottle. 


Baumé lye to grain the soap. 


Close the soap with 100 cubic centi- 
meters of hot water and when closed again grain with 
50 cubic centimeters of the lye by just bringing to a 
Again allow the lyes to settle 
and put aside a sample of the lye for comparison. Re- 


boil over an open flame. 


peat the process of closing, graining and settling and 
take a sample of lye. If the lye is still discolored re 
peat the above operations again or until the lye is color- 
less. Ordinarily all the color will come out with the 
third lye. The soap thus obtained contains considerable 
water which makes it appear white. The soap is, there- 
fore, dried to about 15 per cent. moisture and examined 
for color. The color thus obtained is a very good cri- 
terion as to what may be expected in the soap kettle 

By making the above analyses of fats or oils the main 
properties as to their adaptability for being made into 
soap are determined. In some cases, especially where 
adulteration or mixtures of oils are suspected, it is nec- 
essary to further analyze same. The methods of carry- 
ing out these analyses are fully covered by various texts 
on fats and oils and we will not go into details regard- 
ing the method of procedure in carrying these out 


(To be continued.) 


Proving a Credit Error. 
If a man is offended, when you ask him to pay his just 
debt, he is merely demonstrating that you ought never to 
have trusted him.—/ce Cream Trade Journal. 
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AMERICAN COSMETICS IN 


THE ENGLISH MARKET. 


BY EXPORTER 


While the 


English manufacturers and also by 


English market has been always well sup- 


plied \ those from 
the continent of Europe with all kinds of perfumes and 
soaps, Europe with the exception possibly of Paris has 
been singularly poor in the production of real cosmetics 
There are one or two mouth washes, tooth pastes and 
lentifrices market all 


being either of German or English manufacture 


which have found a large over 
Europe, 
and largely advertised. One will find further a number 
of “skin foods,” a few hair dyes and divers other cos- 
metics, as powders, face colors and so on, but they are 
all distributed over a very wide market. Part of them 
s produced in England, part in Germany and a large per- 
centage in Paris which holds a very prominent place in the 
European market as a producer of beauty creams and like 
preparations. Going through the list of 
metics of all sorts which have really made a name for 
themselves in London there is one tooth paste of German 
nanufacture, well known as well on this side of the At- 
lantic and largely introduced in South America; there 
is a well known dentifrice also of German manufacture; 
there are a number of English soaps and a larger num- 
ber of “skin foods”; there is further a well known German 
face powder and a German cream, all of them being ad- 
vertised and known to the market. France supplies a 
large number of cosmetics. Few of them, however, are 
widely advertise 
sented as well by one article of American manufacture. 


\ closer study of the market will show that this favora- 


Nearly each class of cosmetic is repre- 


ble situation of the American goods can be retraced to 
the pioneer work of a few American firms which have 
taken up the work in the English market and have suc- 
ceeded in introducing American goods on a scale which 
has hardly been surpassed by any of the other competing 
firms. 

offer much 
larger manufacturer of 
cosmetics of all kind as has been realized by the Ameri- 
The reason will be found in the influence 


The English market, however, seems to 


possibilities for the American 
can interests. 
which American beauty culturists generally exercise on 
the development of the art of beauty culture in England. 
It is generally supposed that American beauty culturists 
are the best ones of their class in the world, and many 
English beauty culturists either claim to be American or 
have learned their method of treatment in America. Mani 
curing, face treatment and other branches of beauty culture 
are as a rule introduced to the English client as of Ameri- 
can origin and there is no doubt that American beauty 
culture systems have secured a good hold on the English 
market. It is, therefore, astonishing that generally not 
more has been made out of so favorable a situation until 
now by the producers of American cosmetics. This may 
change after the war 

The war will have a large influence on the develop 


p ssibly 


ment and reorganization of the sale of cosmetics in Eng 
land. It is, of course, now extremely difficult to judge 
the temper of the market but it is already admitted even 
by German manufacturers who know the British market 
well enough to be able to judge, that at least the German 


business in cosmetics will show a large shrinkage after 


European cos- . 


the . war. tooth 


Further, it will be felt in the 
supply for certain raw materials fumes and a few creams, 
one or two of which had become household words of the 
trade in England. France may get the benefit of the reduc 

tion in the German turnover in England, but it seems very 
much as if the French cosmetics are not quite the article 
which will be needed to replace the German goods. Eng- 
land, therefore, herself, will get the lion’s share of the 
business created in this way. 


This will affect especially the sale of 
pastes and mouth washes. 


Chere also seems to be a 
fair chance for the cosmetic industry of this country 
Before showing the extent of those possibilities and ex 
plaining how the American manufacturer might be able 
to make use of them it seems necessary to point out why 
the American manufacturer of cosmetics until now has 
not been generally as successful in the English market as 
could be expected from the great success of some of the 
American conquered the 
market. At first only a few American firms have 
tried seriously to get into the market. 


firms which have tried and 
really 
The great number 
of them have just picked up business whenever it came 
their way, but did not show enough interest in the market 
to make it a real branch of their American business. 
Unless some beauty specialist, English or foreign, has 
taken up the representation of the American article the 
sales have been always of a casual character, the goods 
being mostly introduced by some conservative American, 
who felt that she or he had to have the American stuff 
and in consequence prevailed on a London firm to intro- 
duce it. The connection as a rule stopped as soon as the 
customer went back to the United States as there was 
nobody to keep the business going. Another point work 
ing against the American has been the utter lack of un 
derstanding for the wants of the 
the American 


trouble. 


English customer on 


side, which has given rise to continual 

The English market in cosmetics including in this case 
under the word cosmetics not only preparations for beauty 
culture but as well hair dyes, hair restorers and like ar 
ticles is in the hands of three important classes of dealers 
The professional class, the beauty culturist, is not a very 
large one. There are a number of beauty culturists in 
London, and in the leading provincial cities of England, 
but only a few of them have really risen to the standing 
which is enjoyed by some of the leading beauty culturists 
in this country. As already mentioned many of them are 
America, but it is difficult to 


gauge the actual size of that trade as it is a common custom 


buying their preparations in 


with those distributors to buy the article in large quan 
tities, fill the bottles or jars in England and have their 
own name printed on the labels. They, as well as the hair 
dressers, who, as they are of a larger number, distribute 
as a rule more cosmetics than the beauty culturists buy 
to a large extent from a number of wholesale houses 
The ladies’ 


Beside their hairdressing trade they sell combs 


hairdressers of England are doing a good 
business 
and all kinds of cosmetics. Hairdying is practically done 
exclusively by the hairdressers. The difficulty in dealing 
with that large class of customers lies, however, in the 


fact that this trade is practically entirelv in the hands of 
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jobbing houses, which exert an enormous influence 
ts distribution. It does not seem necessary to give 
ames of those firms as they are well known to every- 


nnected with the trade in England. (They will be 


however, to readers who wish to get into com- 


ation with those houses.) Those firms hold prac 


the trade in their hands as they act not only as 


utors but as well as financiers to the trade. An 


erican manufacturer, who wants to get into touch with 


the English hairdressers trade, therefore, will have to decide 


whether he thinks he will be able to get in with the hair- 


dresser directly or whether he with the 


will deal only 


} 


large bbing houses. Both have advantages and disad 


lhe connection with the wholesale house is 


open, but as a rule much more satisfactory 


I 
g run 

igs le i I ever, lies i he 

nggest trade in <« 1IoWeve;r, ies in the 

+} 


ssmetics, 
Lhe conditions in that trade are 


e druggists 


the same as those in this country, so that there 


to give much explanation Again, however, 


pointed out, that there exists a large jobbing 
the drug field which exerts considerable influence 
market 
are a number of ways open to the manufacturer 
of introducing his goods in the English market 
have to decide at first what kind of trade he will 
efore he can approach the field, as a good deal depends 


1 his plans whether he will be successful or not. He may 


first to get into touch with one large beauty 
and to make him a sole agent just for his cus 


nd not to sell to 


other beauty culturists o1 
This can be done very effectively if the pro- 
yeauty culturist himself and in 


m this side is a 


rence will be able to work in a kind of a company 
ment with the British firm, which will have to take 
his customers while they are in London. He will 
er any customer of the English house on this side 


ngs of that kind have 


entering into communication with one of the suit- 


been secured as a rule by 


ns explaining the necessity of having somebody in 


who will sell one’s own preparations to those 
can customers whom the American house will send 
their stay in London. The writer knows of several 
se arrangements which have worked very well for 
both sides 

If business is desired in a more pretentious style it 
question as to whether the 


This 


ion is of some importance as very likely the chemist 


seems advisable to study the 
article is preéminently a hairdresser’s or a chemist’s 
quest 
won’t object when the hairdressers carry a certain cos 
metic. but the hairdressers frequently object to the chemist 
cutting into their trade Articles suitable for 
the hairdressing trade ought to be kept as much as possible 


specially 


for the hairdresser while all general goods will sell as a 
rule better through the chemists. 

In both cases advertising has been used with advantage 
American firms doing a large turnover 
The question of advertising 


and some of the 
advertise very extensively 
of course is largely a matter of consideration for the im- 
porting firm, but it seems that only advertising will pre 
pare the English market well enough to make the import 
easy and to gain quickly a hold on the business 

A misjudged sentiment of the market has brought about 
that n any firms have tried to hide the fact that the goods 


imported are made in U. S. A. This is really a great 


mistake. It may be useful in certain cases where the 
importer desires to put the goods on the market under 
his own name, but as a general thing the fact that the 
goods are made in America is rather an advantage in 
the sales campaign. 

As a rule goods enter the English market free of duty 
\s, however, most cosmetics either contain alcohol or 
sugar, it is advisable before attempting to export those 
goods to get a decision from the English authorities as 
to how they will treat the article in question. It is not 
much good to get an opinion of the British consul in 
this country as he has really little to say with regard to 
matters of that kind and it happens very frequently that 
his opinion is contradicted by British authorities. The 
right way to go about it is to send a sample to the custom 
house in England and to inquire what duty applies to the 
article, if any. This will not prevent future samples being 
taken by the custom house to see whether the goods are up 
to standard, but it certainly will prevent undesirable delay 
in the conduct of the business. 


Oil Values of Lime and Lemon. 
Lime AND LEMON As Sources oF Citric AciIp AND Es- 
SENTIAL OiLts; Notes oN THE (W. R. Dunlop, Bull. Imp 
Inst., 1915, 13, 66 


citric acid but less essential oil that the lemon; the yields per 


87.)—The lime contains more juice and 


acre are about 914 lb. of citric acid and 65 lb. of oil for the 
lime, and 634 lb. of acid and 8&8 lb. of oil for the lemon 
lhe cost of cultivation of the lemon in Sicily is higher, 
owing to the necessity for irrigation and protection against 


frost. The production of lemons in Sicily is stationary, 


but the proportion treated for the production of calcium 
citrate varies according to the demand. The future de- 
velopment of the industry of citrus products depends almost 
entirely upon the extension of lime cultivation, which is 
especially well adapted to the West Indies and Central 
\merica. The output of lime products in the tropics is 
small at present, but is rapidly increasing. The calcium 
citrate exported from the West Indies is of satisfactory 
quality, but the raw lime juice varies considerably and 
frequently contains an excessive quantity of sediment. The 
exports of lime products from British West Indies in 1913- 
1914 amounted to: Dominica, £142,662; Montserrat, £5,977; 
Jamaica (average of last four years), £4,179; St. Lucia, 
£3,108; British Guiana, £1,530; total £157,456. The author 
recommends also the cultivation of oranges in the West 
Indies for the production of essential oils. 


Making Liquid Colloidal Soap. 


Soap; MANUFACTURE OF Liguip CoLLomaL. (E. F. Rous 
seau, Fr, Pat. 472,587.)—Hard neutral or slightly alkaline 
soaps are treated in a dialysing vessel with a suitable liquid 
(water, aromatic infusions) at a temperature below that at 
which the soap would dissolve. The product is a stable 
emulsion capable of fixing perfumes and coloring matters. 


British Soap Process Patent. 


SOAPS AND THE LIKE AND THE PROCESS OF MANUFACTURE 
lHereor. (W. Feldenheimer, London, Eng. Pat. 7920.)— 
The use of an argillaceous schist known at “killas” as am 
admixture with soap is claimed 
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FLAVORING EXTRACT SECTION 


“GO TO CLEVELAND” IS OFFICIAL PLEA TO 
FLAVORING EXTRACT MAKERS. 

Statler Hotel, Cleveland, Ohio, July 8, 9 and 10, is 
flavoring extract 
United States ought to be. 
nual convention of the Flavoring 


manufacturer in the 
That means the sixth an- 
Extract Manufac- 


where every 


turers’ Association. It follows a year in which the 
president, Dr. Baer, the other officers and the commit- 
tees, with Attorney Lannen, have been signally suc- 
cessful in accomplishing things, some of which seemed 
There is much more 


to come in the future and every man in the industry, not 


to be impossible of attainment. 


now a member, should get into the ranks and join with 
his associates. 

“Go to Cleveland” and get into the swim. If you are 
not a member this is the best time to get in. The water, 
to use a slang expression, will be warm and you will 
enjoy the experience, both in a business way and per 
President Baer has issued the following cir- 
cular about the convention: 


sonally. 


“There is already every indication that this will be the 
largest and one of the most successful conventions we have 
ever held. 

“Many matters of great importance will come up at this 
annual meeting and at the business sessions of the Con- 
vention matters will be developed that will prove to be of 
vital interest to every member of the Association. We 
have been doing a world of good work. Come and hear 
about it! And help us work out plans for further work. 

“Among other important papers that will be read at the 
convention is one on the subject of the concentration of 
fruit juices by the freezing process, by Dr. H. C. Gore, 
of the Bureau of Chemistry, United States Department of 
Agriculture. Also a full report of scientific research work 
on the subject of Vanilla Extract done in behalf of our 
\ssociation by Dr. J. R. Dean, of the University of Michi- 
gan, under the fellowship arranged for at the last conven- 
tion. The results that have been obtained are so important 
that every member should be present and hear the report 
and the discussion of it. 

“It is worth while @ attend a convention if for no 
other reason than that of meeting your competitors. This 
convention will not only afford you that opportunity, but 
will also give you a chance to gain a lot of practical knowl 
edge regarding your own business. 

“Cleveland is. easily accessible to the great majority of 
our members and is an ideal convention city. Beautifully 
located on the shores of Lake Erie, with excellent hotel 
accommodations, and with one of the finest park and boule- 
vard systems in the world, it lends itself readily to all 
sorts of delightful entertainment and great plans have 
been made to contribute to our pleasure and make the con- 
vention a most happy event. The finest steamers on the 
great lakes dock at Cleveland and those who may desire 
to do so can plan a trip on the lakes, either going to the 
convention or returning from it and they can make this 
trip as extensive as they wish, You can make it the occa 
sion for a real vacation. 

“Associate members who desire to display their pro 
ducts can secure rooms for that purpose at the usual 
rates, by applying to the Statler Hotel, Cleveland. 

“All communications for information regarding the con- 
vention should be addressed to Mr. S. S. West, 5805 Hough 
avenue, Cleveland, Ohio, or to Mr, Frank L. Beggs, care 
Styron, Beggs & Co., Newark, Ohio. Mr. West is chairman 
ot the Arrangement Committee and Mr. Beggs is chair- 
man of the Program Committee. 

“Come and help to make this a record-breaking annual 
Convention and by your presence encourage the work that 


in being done for. the flavoring extract industry and also 
enjoy a good time that will well repay you for attending.” 
The programme, arranged in a tentative way, is nearly 
completed. The entertainment features will be fully 
up to the standard for which Cleveland is famous. In 
been 
some misunderstanding about the dates for the conven- 
The 
following probably will be the programme of the con- 
vention, with no eliminations and the possible addition 
of other features. 


making the arrangements there seems to have 


tion and we have not been advised as to details 


Old members know what to expect 
and prospective ones may see that the convention is 
prepared for business from the start to finish: 


Wepnespay, JuLy 7, 
Executive Committee, 8 P. M., 


Puurspay, Jury 8—10 


Convention called to order by President 
Invocation. 
Address of Welcome by Mayor Newton 
Response—F. L. Beggs. 
Roll Call. 
Address by President—Dr. S. H. Baer. 
Reading of Minutes of last Annual Meeting 
\ppointment of Resolutions Committee. 
Appointment of Auditing Committee. 
Announcement of Nominating Committee. 
Introduction of Visitors. 
Report of Committee on Arrangements and Entertainment 
Reports of Officers— 
First Vice-President—F. I Beggs 
Secend Vice-President—¢ F. Sauer 
Third Vice-President—J. O. Schlotterbech 
lreasurer—Robert FE. Heekin 
Secretary—F. P. Beers 


Note \ question box |} een provided members are re- 
quested to deposit therein any question up¢ hich information is 
desired. Thirty minutes will be allowed < ach session to answer- 


ing what puzzles you 


2 oC! 


AFTERNOON 
Reports of Committees 
Legislative—F. L. Beggs, Chairman. 
State Committeemen—G. M. Day, Chairman. 
Publicity—W. M. McCormick, Chairman 
Membership—S. F. Irwin, Chairman 
Cost—R F eekin, Chairman. 
ss by “ Ee. Lannen, Attorney for the Association, 
ion by F. L. Beggs and Chas. L. Newtor 
Box. Adjournment. 


10 A. M. 


\ddress—“Factory Sanitation,” by S. E. 
Food Commissioner of Ohio. 
Discussion by Members. 
\ddress—“Concentration of Fruit Juices by Freezing,” by Dr. H. E. 
Gore, U. S. Department of Agriculture 
Discussion by Dr. Frank M. Boyles, T. W. Carman, J. L. Clawson. 
Address—“Vanilla Extract Research,” by J. R. Dean, 
versity of Michigan. 
Discussion by Dr, J. O. Schlotterbeck, R. F 
Question Box. Kecess. 


Fripay, Juty 9 


Strode, State Dairy 


Fischer and | 


AFTERNOON o'CLocKk, 


\ddress——“‘Reciprocal Duties of Active and Associate Members.” 
Discussion by W. M. McCormick 
\ddress—"“ Vanilla Extract Aging,” by Dr 
Discussion by Members. 
\ddress—“Costs,” by C. F. Sauer 
Discussion by R. E, Heekin, S. F. Irwin 
Quiz—*What I want to know is " by Members 
Banquet—8 P. M 


Sarurpay, Jury 10—10 A. M 


Unfinished Business 

New Business 

Report of Resolutions Committee. 
Report of Auditing Committee 
Report of Committee on Nominations 
Election of Officers 


Boyles, Baltimore, Md 


Adjournment. 
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FREIGHT RATES ON FLAVORED BEVERAGES, 


Secretary Post, of the National Manufacturers of Soda 
Water Flavors, has issued to the members a circular calling 
attention to the proposed increase in freight rates in the 
eastern part of the United States on beverages flavored 
or phosphated, not otherwise indexed by name (not in- 
cluding extracts, syrups or alcoholic liquors)) whether 
The railroads 
already have had a hearing and the shippers will be heard 
in Washington on June 28. 


Secretary 


carried in glass or earthenware, or in bulk. 


Post has sent to the members of the associa- 


In his 
circular he suggests in a comprehensive way the assembly 


tion a call to arms to fight the proposed advance. 


of facts necessary to make a case and puts it up to the 
members. He also points out that there is no time to be 
lost in taking action to be represented at the hearing and 
presenting the necessary facts to convince the classification 
committee that the rates should not be advanced from the 
hngures 


present There should be a prompt response to his 


circular. 


NEW JERSEY’S NEW FOOD LAW. 


Governor Fielder, of New Jersey, has signed the Pilgrim 
Pure Food and Label 
1915 As Bill No 


provisions which particularly 


Act, making it effective on June 1, 
376 it caused much worry by drastic 
affected soda water flavors. 


Officers and members of the National Manufacturers of 


Soda Water 


the advice and 


Flavors intervened and had the benefit of 


assistance of their counsel, Thomas E. 


Lannen, of Chicago. It now is Chapter 357, Laws of 1915, 


and is a supplement to an act entitled “An act to secure 


the purity of foods, beverages, confectionery, condiments, 


drugs and medicines, and to prevent deception in the dis- 


tribution and sales thereof (Revision of 1907). The text 


of the law is as follows 


l. No shall distribute or sell, or manufacture 
for distribution or sale, or have in his possession with 
intent to distribute and sell, any beverage which is a non- 
alcoholic drink within the meaning of this act, which con 
tains any boric acid or borate, salicylic acid or salicylate, 
formaldehyde, hydrofluoric acid, or fluoride, fluoborate, 
fluosilicate or other fluorine compound, dulcin, glucin, sac- 
charin, betanapthol, hydronapthol, abrastol, asaprol, com 
pound of copper, pyroligneous acid, coal-tar dye (except 
the certified colors now permitted by the United States 
Department of Agriculture, to wit Amaranth, ponceau 
3 R., erythrosin, orange I, napthol yellow S., light Green 
S. F. yellowish, indigo disulfo acid), saponin, except de- 
rived from soap bark or other substance deleterious to 
health 

2. No person shall distribute or sell, or have in posses- 
sion with intent to distribute or sell, any nonalcoholic 
drink within the meaning of this act which is an imita- 
tion of any other nonalcoholic drink, unless the bottle or 
other container in which the same is contained is plainly 
marked with the word imitation or artificial on the label 
or cap thereof, in letters of the same size and type as 
those of the name of such nonalcoholic drink under which 
the same is distributed or sold, or had in possession with 
intent to distribute or sell 

3. The term “nonalcoholic drink” as used in this act 
shall include carbonated’ beverages of all flavors, sarsap- 
arilla, ginger ale, soda-water of all flavors, lemonade, 
orangeade, root-beer, grape juice, and all other beverages 
of any kind or character, whether similar or not to the 
beverages specifically above mentioned, either containing 
no alcohol at all or containing not more than one per 
centum of alcohol. 

4. No person shall distribute or sell, or have in posses- 
sion with intent to distribute or sell, any nonalcoholic 
drink at any place where false or fraudulent statements 


pers mn 


or designs are displayed concerning 
drink. 

5. Any person who shall violate any of the provisions of 
this act, or any of the rules and regulations made under 
authority contained in this act, shall be liable to a penalty 
of fifty dollars for the first offense, and to a penalty of 
one hundred dollars for the second offense, and to a pen- 
alty of two hundred dollars for the third and each subse- 
quent offense; such penalties may be sued for and recoy- 
ered by the same boards and officials, and in the same 
manner as provided for the recovery of penalties in the 
act to which this act is a supplement, and such penalties, 
when recovered, shall be paid to the board or official recoy- 
ering the same in the same manner as penalties recovered 
under the provisions of the act to which this act is 4 
supplement. 


such nonalcoholic 


Attorney Lannen, in commenting upon the enactment of 
the law, recites the intelligent and persistent work that was 
necessary to get an amendment to permit the use of saponin 
when “derived from soap bark or some other substance 


not deleterious to health.” Other objectionable features 


which were successfully fought had to do with the label 
provisions and with giving broad and arbitrary power to 
subordinate boards of health to make rules and regula- 
tions. 


Mr. Lannen says: “The law as finally amended and 


passed contains no very serious objections and reflects the 
earnest and intelligent fight made to protect” those affected 


PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con- 
tained in Feperat aNp State official reports, etc., relating 


to perfumes, flavoring extracts, soaps, etc 


FEDERAL. 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture. 


\mong the Notices of Judgment given under the Federal 
ood and Drugs Act, No. 3,551 to 3,600, inclusive, sent out 
last month by the Bureau of Chemistry, Washington, D. C, 
the following are of interest to our readers: 


3,558.—Adulteration and misbranding of oil spearmint, 
oil clove buds, oil allspice, oil thyme, oil cassia, oil fennel, 
oil sandalwood, etc.; plea of guilty, fined $50. Failure to 
comply with the standards set down in the United States 
Pharmacopoeia was set forth in the complaint against the 
manufacturers. 
3,573.—Adulteration and misbranding of so-called vanilla 
extract, tried by court and jury; verdict of guilty and fine 
of $300 imposed. The Bureau of Chemistry submitted the 
following analyses: 
Sample 
l 2 3. 
Coumarin (per cent.)........ 0.17 0.17 0.14 
Vanillin None. None None 
Lead ! 0.21 0.10 0.16 
\leohol (per cent., by volume) 2.74 2.97 287 
Methyl! alcohol None. None. None 
Resins None. None. None 
Color .Caramel. Caramel. Caramel 


Sample Sample 
> 


The government alleged that the product was adulterated 
with a solution of coumarin, artificially colored with cata 
mel and so mixed and packed as to injure its quality, 
being in fact not vanilla extract. - 

3,578.—Misbranding of olive oil; plea of guilty, fined $15 
There were twelve samples of one:gallon cans, with af 
average shortage of 4.28 per cent. 

3,582.—Adulteration and misbranding of black peppet; 
plea of guilty, fined $1. ; 

3,583.—Misbranding of —— mineral water; plea 
guilty, fined $10. Other ingredients had been added t0 
those in the genuine water, it was charged. 

3,585, 3,589.—Misbranding of - hair and scalp ret 


edy. 
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edy. Two actions covering 130 cases; consent was given 
to decree of condemnation and forfeiture; product released 
on bond. It was held that the claims set forth on the labels 
were misleading. 

3,592 —Adulteration of lemon extract; ten gallons con- 
demned, forfeited and ordered sold; no claimant. 

3,597.—Adulteration of so-called oil of wintergreen; 
seven cans forfeited and released on bond. 


STATE. 
Pennsylvania. 


Commissioner Foust’s bulletin for the two months end- 
ing March 1, just received, shows a great amount of work. 
Samples of vanilla and orange extracts, as well as olive 
oil, were found up to standard. A case against a seller of 
lemon syrup contaifing saccharin was prosecuted and the 
defendant was fined $60 and costs of $3.50 on a plea of 
guilty. There were twenty-one prosecutions fore selling 
non-alcoholic drinks, either misbranded or containing 
saccharin or artificial colors or flavors, most of which were 
settled with $25 fines. The saccharin complaint was 
prosecuted criminally, but the case was dropped on account 
of the probably mortal illness of the defendant 


South Dakota. 


Guy G. Frary, M. S., commissioner, in his last bi-monthly 
report, dated February, devotes some attention to the label- 
ing of non-alcoholic beverages. He insists that unless pure 
lemon extract is used the label must disclose that it is 
imitation. This applies to other extracts. Two cases were 
prosecuted: Vanillin flavor, adulterated and misbranded, 
plea of guilty, fined $10; vanilla compound, adulterated 
and misbranded, plea of guilty and $10 fine. Numerous 
tests were made of spirit of peppermint, lime water and 


hay rum. Ten samples of olive oil complied with the 
standard. 


CANADA. 


Bulletin 
Revenue 
hydrogen. 


No. 306 from the Laboratory of the Inland 


Department, Ottawa, deals with peroxide of 
Thirty-seven samples were analyzed and only 
one fell below the legal strength, which, however, was not 
charged up to the manufacturer. Some of the samples ex- 
ceeded the requirements of oxygen strength of the British 
Pharmacopoeia. There were no prosecutions. 

The following is the standard for lime juice (lime 
iruit juice) intended for consumption in Canada pre- 
scribed by an order in council of January 28, 1915: 
“Lime juice (lime fruit juice) is the freshly expressed 
juice of the ripe fruit of citrus (various species), and 
has a specific gravity at 20 degs. Centigrade of not less 
than 1.030 and not greater than 1.040, and contains not 
less than 8 per cent. of solids and not less than 7 per 
cent. of free citric acid. Its optical activity (rotatory 
power to polarized light) lies between the limits of 
0.9 degs. and —1.0 degs of the Soleil-Ventzke scale 
when observed in a column of 200 millimeters length 
at 20 degs. Centigrade.” 


New York Weights and Measures Meeting. 


_The eighth annual convention of the New York State So- 
ciety of Sealers of Weights and Measures was held in the 
McAlpin Hotel in this city, May 19 to 22. Improvements 
in the laws were suggested and discussed and numerous 
Papers were read by men and women interested in the 
subject. Among the papers were these: S. W. Stratton, 
director of the Federal Bureau of Standards, Washington, 
D. C., on “The National Bureau of Standards and its Co- 
operation with Weights and Measures Officials”; Charles 
Wesley Dunn, on “Uniformity of Weights and Measures 
Legislation.” The next convention will be held in Elmira, 
In June, 1916. Officers elected were: President, John F. 
Farrell, of Albany, re-elected; vice-presidents, Charles J. 
Quinn, of Buffalo; Joseph Hartigan, of New York, and 
W. A. Payne, of South Greece, all re-elected; John H. 
Stephenson, Rochester; F. E. Martel, Watertown; Frank 
A. Wood, Roosevelt; Michael Hayden, Albany; H. J 


Moore, of Canandaigua, was elected secretary; Harold J. 
Flansburg, of Geneseo, treasurer, and E. M. Coyle, of 
Lockport, sergeant-at-arms. 


Pharmaceutical Chemists Elect Officers. 


At the eighth annual meeting of the American Associa- 
tion of Pharmaceutical Chemists, held in Rochester, N. Y., 
May 31 to June 5, the following officers were chosen: 
President, B. L. Maltbie, Maltbie Chemical Company, New- 
ark, N. J.; first vice-president, E. S. Holt, Howard-Holt 
Company, Cedar Rapids, lowa; second vice-president, J. W. 
Haynie, Columbus Pharmacal Company, Columbus, Ohio; 
secretary-treasurer, Dr. C. H. Searle, G. D. Searle Com- 
pany, Chicago, IIl. 


TREASURY DECISIONS. 


Nail Powder Decision of Appraisers Affirmed by Court 
of Custom Appeals. 

Treasury Decision 35,440 gives the decision of the Court 
of Custom Appeals, May, 1915, in the case of Graf Bros 
vs. the United States. 
is a toilet preparation. 


The court holds that nail powder 
This is the syllabus: “The phrase 
‘and other toilet preparations’ in paragraph 48, tariff act 
of 1913, must be taken to include the merchandise here 
a preparation for polishing finger nails. These prepara- 
tions are not to be limited to such as are for use or applica- 
tion to the hair, mouth, teeth, or skin.” 

Judge Barber delivered the opinion of the court as 
follows: 

The following paragraphs of the tariff act of 1913 are 
relied upon in this case 

11. Blacking of all kinds, polishing powders, and all 
creams and preparations for cleaning or polishing, rot 
specially provided for in this section, 15 per centum ad 
Provided, That no 


alcohol shall be classified for duty under this paragraph. 


valorem: preparations containing 
48. Perfumery, including cologne and other toilet waters, 


articles of perfumery, whether in sachets or otherwise, 
and all preparations used as applications to the hair, mouth, 


skin, 


tooth soaps, pastes, including theatrical grease paints, and 


teeth, or such as cosmetics, dentifrices, including 


pastes, pomades, powders, and other toilet preparations, 


all the foregoing, if containing alcohol, 40 cents per pound 
and 60 per centum ad valorem; if not containing alcohol, 
60 per centum ad valorem; floral or flower waters con- 
taining no alcohol, not specially provided for in this section, 
20 per centum ad valorem. 

The merchandise is a tinted or colored powder used for 
polishing finger nails. It was assessed for duty under 
paragraph 48. The importers claim duty under paragraph 
11. The Board of General Appraisers upon hearing over 
ruled the protest. We quote the material part of its 
opinion : 

“Although such powders are not specifically mentioned 
in this paragraph it does not require much of a stretch of 
the language to hold that it is sufficiently comprehensive 
to include such a powder as that in question. Cleansing 
and polishing of the finger nails is as much a part of the 
toilet as the proper care and treatment of the skin, the 
hair, or the scalp.” 

The language of paragraph 11, if it were a question of 
first impression, would hardly suggest that toilet articles 
or preparations were within its purview, although it may 
be susceptible of that interpretation. The apparent scope 
of paragraph 48, on the other hand, upon first reading, 
seems to cover a great variety of what are commonly 
known as toilet articles or preparations, as well as some 
that may not, strictly speaking, be such. 

After referring to all preparations used as applications 
to the hair, mouth, teeth, or skin, illustrations of which are 
given, and extending the same to cover theatrical grease 
paints, the paragraph proceeds to enumerate “pastes, 
pomades, powders,’ terms which are broad enough to 


(Continued on page 113.) 
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The Allied Drug Interests of California have estab- 


lished Druggists’ Exposition Headquarters and In- 
formation Bureau on the fourteenth floor of the Claus 
Spreckels Building, 


entertaining the 


San Francisco, for the purpose of 
druggists of the world during the 
Panama-Pacific Exposition of 1915. 
Prof. F. T. Greene, and the secretary is K. B. Bower- 
both of San 


Their president is 


man, Francisco. The California Drug 
Clerks’ Association meets July 6, 7 and 8; United Drug 
Company, Rexall Druggists’ Convention, July 18 to 24; 
American Druggists’ Syndicate, August 5; American 
Pharmaceutical Association, August 9 to 14; American 
Conference of Pharmaceutical Faculties, August 9 to 14; 
National Associations of Boards of Pharmacy, August 
9 to 14; California Pharmaceutical Association, August 
6 and 7, The exhibits interesting to the druggists will 


be found in the Palace of Liberal Arts at the Exposition. 


Confirmation has just been received in New York of 
the death of Mrs. Jean Bagaroff, following the explo- 
sion of a bomb at a New 

Year’s eve party, in which 

both husband and wife 

were injured. Mr. Baga- 

roff has recovered 

Mrs. 


Bagaroff was the daughter 


since 
from: his injuries. 
of General Jean J. Fitcheff, 
chief of the general staff 
War in 
Mr. Bagaroff is 


and Minister of 
Bulgaria. 
a member of Bagaroff 
Freres & Co., Philippopoli, 
Bulgaria, which house is 
represented here by Rock 
hill & Vietor. 
friends will 


\merican 


AND MRS. BAGAROF! 


sympathize 


bereaved husband in his great and untimely loss 


One of the most interesting developments of the last 
month was the reorganization and change of control 
of the old established house of the C. B. Woodworth 
Sons Co., manufacturing perfumers, Rochester, N. Y. 
On May 28 Mr. R. N. 
of capitalists of that city, purchased a majority control 
in the corporation, on which date all assets, formulas, 


Kalbfleisch, heading a syndicate 


trade mark rights and other property were surrendered 
by Mr. F. E 
tion of the business, but remains with it as a minority 


Woodworth, who retires from active direc 
stockholder. In acquiring the business the State Securi 
ties ¢ capital $85,000, was incorporated. 

Mr. Kalbfleisch, who is a member of the banking firm 
of Hibbard, Kalbfleisch & Palmer, is president of the re 
organized company; Mr. Hugh Satterlee, attorney, is 
vice-president; Mr. W. G. Button, secretary-treasurer, 
and Mr. H. W. Mr. F. K. 


Woodworth, who was vice-president and secretary, will 


srick is managing director. 


fill the position of chemist in the laboratory and supervise 
all manufacturing processes. 


[he changes were effected so that the reorganized busi- 
ness started in full swing on June 1 with most optimistic 
An office 
will be opened in New York City at an early date 

Mr. F. E. Woodworth, who retires, was president of 


expectations on the part of all concerned. 


the company and connected with it for 42 years. The 
company has been in the perfumery manufacturing busi- 
ness since 1855, when it was started by Chauncey B, 
Woodworth, who later took his sons into the business, 
Mr. Brick, who becomes general manager, formerly was 
sales manager of the Richard Hudnut corporation in 
New York City. 


New soap manufactory of the Procter & Gamble Co, 
at Hamilton, Ont., of which frequent mention has been 
made in these columns, is rapidly advancing toward 
completion and the company expects to begin the manu 
facture of soap in August. 
tion gives a good idea of the appearance of the plant 


The accompanying illustra- 


when it is completed. It covers ten acres and is situated 





IF 


PROCTER & GAMBLE’S NEW CANADA PLANT, 


near Hamilton Bay and access to the Grand Trunk 
Railroad and the T., H. & B. Railroad is provided. 
There are five buildings, with floor space of 135,000 
square feet, all of which will be well utilized, for the 
planning and construction have been under the super- 
Procter & Gamble 
The company will manufacture a full line of 


vision of experts from the various 
plants. 
soaps, including crisco and glycerine products, as well 
as the cottonseed oil refining, and all will be here 
One of the buildings 
is similar in construction to the Ivorydale crisco fac- 


provided for the Dominion trade. 


tory and all of them embody the best features of the 
company’s factories in Cincinnati, Kansas City, Macon 
and Port Ivory. The new plant, it is expected, will be 
a model in every respect and will put an end to tariff 
and customs vexation between the two countries, $0 


far as the Procter & Gamble company is concerned. 


Mr. F. L. Washbourne, of F. L. Washbourne & Co, 
Inc., 30 Cliff street, New York, importers of vanilla 
beans, is back at his desk again after a short period of 
illness. 
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Dr. Samuel H. 
Flavoring Extract Manufacturers’ Association, has just 
returned home from a trip to the Pacific Coast, during 
which he took in the Panama Exposition and visited 


Baer, of St. Louis, president of the 


many towns of importance. Dr. Baer met some flavor 
ing extract manufacturers in his travels and it need 
not surprise members of the association if his mis- 
sionary work in the Far West shows up in the coming 
convention at Cleveland, Ohio, July 8, 9 and 10. 


The firm of Rockhill & Vietor has moved from John 
street to new quarters at 22 Cliff street, New York 
The new telephone is John 1167. Further particulars 
will be given in our next issue regarding this progress- 
ive action of the company. 

The Addison Lithographing Co., of Rochester, N. Y., 
has increased its capital stock from $25,000 to $60,000 
and has made arrangements to increase its facilities for 
litho- 
embossing 


designing, 
graphing and 
for the perfumery, toilet 


doing 


goods and allied trades. 


In the reorganization Mr. 


William H. 


successful business man of 


Gorsline, a 


Rochester, has acquired an 
interest in the company 
and has been chosen to fill 
the position of treasurer. 
Mr. Gorsline has  with- 
drawn from his other con- 
nections and will devote 
all of his time to the Addi- 
son Lithographing Co. in 
the future. He is married 
children 
Addison will give his attention to the 


WM. H. GORSLINE, 

and has_ three 
Mr. William S. 
producing end and will make trips to visit the trade. 
He was lately in Chicago with Mr. Charles A. Rindell, 
representative of the company in that city, and is ex 
pected to make a visit to New York City soon. Mr. 
Addison’s hobby is the technical part of the business 
and he is happiest when in the shop delving in new 
and novel designs. 


Mr. Walter Mueller, manager of the perfumery depart 
ment of A, A. Vantine & Co., Inc., 
a fishing trip in the Thousand Islands, N. Y., with Mrs. 
Mueller 


Perfumers’ 


New York, is now on 


Mr. Mueller is secretary of the Manufacturing 
\ssociation, 

Mr. Emmet B. Keller has been employed by the Manu 
facturing Perfumers’ Association as assistant to Secre 
tary Mueller. An office has been provided at 309 Broad 
way, New York; telephone, Worth 1946. Mr. Keller 
is a young man of good education and experience, hav 
ing been private secretary for several years to Charles 
\. Conant, the well-known authority on finance. 


Mr. Fred H. Ungerer, of Ungerer & Co., 273 Pearl 
Street, New York, has returned to New York on June 7 
from a nine weeks’ trip to the Pacific Coast and the 
Southern States. He looks well, and reports that he 
had an excellent trip. 


Mr. Albert Plaut, president of Lehn & Fink, New 
York City, was elected first vice-president of the Mer- 
chants’ Association at a meeting on May 20. 


Mr. A. M. 
Perfumers’ Association of the United States, furnished 


Spiehler, president of the Manufacturing 


a very interesting article for the May number of the 
Pharmaceutical Era on the “Future of American Made 
Perfume and Toilet Goods.” Mr. Spiehler made his 
position very clear and the article will no doubt do 
much good in the retail drug trade. In connection with 
the re-election of Mr. Spiehler as president of the as- 


sociation, the newspapers in his home city, Rochester, 


N. Y., published interviews with him on the same sub- 


ject, which, also, will serve a beneficial purpose 


S. ADDISON AND CHAS, A. RINDELL, OF THE ADDISON 
LITHOGRAPHING COMPANY. 


\t the annual meeting of the Chicago Veteran Drug- 
gists’ Association on June 3 the members had the 
privilege of examining a daguerreotype of Honorary 
President O. F. Fuller, taken seventy years ago, when 
the C. V. D. A. Nestor was a lad of sixteen summers. 
The picture is in an excellent state of preservation. 

Mr. Herbert Turrell, president of the Oxzyn Co., 126 
Eleventh avenue, New York, returned recently with 
Mrs. Turrell from a four months’ trip to the San Diego 
and San Francisco expositions. They went by water 
to San Diego and to the Panama Canal, returning by 
automobile. 

Mr. W. A. Sherry, of Geo. V. 
turned from a three months’ trip through the Middle 
West and South. 


Gross & Co., has re- 


He reports business very good. 

Mr. A. E. Illes, chemist for Sanitol Chemical Labora- 
tory, St. Louis, Mo., has completely recovered from an 
attack of typhoid fever, which had him on the sick list 
nearly the whole month of May 
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Mme Kiril Krsteff, wife of Kiril Krsteff, a shipper of 
otto of Bulgaria, arrived in New 
York recently to arrange for the representation of her 
Mr. A. Zh. Constanti- 
noff has been appointed American agent, and he has estab- 
lished an office at 500 Fifth avenue, New York. 


rose in Stara-Zagara, 


husband's business in this country 


Mr. L. A. Van Dyk, manufacturing chemist, 90 West 
Broadway, New York, will hereafter do all his manu- 
facturing at 317 Greenwich street, making perfumery 
etc. The office will be 
continued at the old address, 90 West Broadway. 


compounds, stearate of zinc, 


Makrauer’s Barbers’ Supply House, Pittsburgh, Pa., 


has just moved into its own new building at 336 Second 


avenue in that city. The concern, which manufactures, 


imports and deals in all kinds of furniture for barbers, 
as well as toilet supplies, was established twelve years 


ago and the necessity for new and larger quarters is 


proof of the 


good success which has been met by the 
founders 


\ Baltimore newspaper says that a bar of' very fine 
scented toilet soap has been manufactured from fat sub- 


stances extracted irom the which 
through the 


more is 


sewage passes 
sewer pipes of the city, and adds that Balti 

source of revenue which 
Calvin W. Hendrick, chief 


Commission, 


about to develop a 


may run into a big figure 


engineer of the Sewage asserts he has 


found it possible to reclaim the immense amount of soap 
through the 


Mr. Hendri 


(One 


nich pass 


sewer pipes and go to 
k has samples on exhibition in his 


ar Of soap has been scented and is of a 


very fine quality. The other sample is unscented but is 


also a good quality of cleanser. Before the soap was 


made from the sewage it was brought up to a point of 


absolute pu and then turned into its present shape 


from the crude substances of fat taken from the water 


ceivership was asked May 19 for Kraut & Dohnal, 
| F Clark 


s, 325 South street, 
the 500 


ire given as $165,000 more 


ut, holder of 235 of 


Kraut is dissatisfied with 


Soap li leclared the regular quarterly 
and second and 


Books closed 


dividends of 1 per cent. o1 the first 
special preferred stocks, payable June 15. 
May 31 and reopened June 16 

Red Oil & 


r an addition to its 


Harrison, N has 


mill. 


»Ooap Lo 


sOap 


Bush, of the 


or Bordeaux 


\ntoine Chiris Co., this city, 


France, on June 5, on the steamship 


f the French line 


Mr. Chester B. Ryan, who has been assistant manager 


Lehn & Fink, 


druggists and manufacturers of perfumes, this city, has 


of sundries department of wholesale 


been placed in full charge of that department 


Colgate & Co.’s new manufacturing plant in Jersey 
City will be built of concrete, eight stories in height and 
will cost approximately $200,000. 
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Mr. C. W. Haviland, the Colgate representative in 
Philadelphia, has appointed a 
entertainment committee of the 
Auxiliary of the Pennsylvania 


been member of the 
Men’s 


\sso- 


Traveling 
Pharmaceutical 
ciation. 


Mr. Samuel A. “Sam” 
who has acquired a national reputation as a druggists’ 


Foot, better known as Foot, 


sundryman, has assumed the management of the sun- 
dries’ department of McKesson & Robbins, New York 
City. 

His SHARE. 


preservation of our antiques?” 
“You bet I 


DoInc “Are you doing anything for the 


am. I sell cosmetics.”"—London Mail. 


Innis, Speiden & Co., of this city, has opened a new 
Mr. C. R 
Cleveland, 


Sargent in charge, at 307 
Ohio. 


branch office, with 
Williamson Bldg., 


Mr. Frederick 
go to the 


Henry Leonhardt and his bride will 


Panama Exposition on their wedding trip 
Leonhardt, who has held 
an important confidential position for more than twenty 


with 


and as part of the tour Mr 


years Fritzsche Bros., 


annual meeting of the National Wholesale Druggists’ 


this city, will attend the 


\ssociation. 


\ movement is on foot in the New York essential oil 
and wholesale drug trades to observe Saturday, July 3, 
as a holiday, thereby making the Fourth of July period 
three Huisking, 
Platt street, is in charge of the 


one of days’ rest. Charles L. drug 


broker, 5 movement. 


MR. LUEDERS SETS, RUMORS AT REST. 
J ditor 


I prefer to give you in writing my answer to your in- 


American Perfumer and Essential Oil Review 


quiry regarding certain rumors spread in the market about 
our relations with the firm of Lautier Fils, whom we rep- 
resent in this country, and you are at liberty to make such 
use of it as you deem proper. 

It has come to our knowledge from quite a number of 
sources that rumors are spread about us by certain people, 
who, perhaps, feel it necessary that their visits to their 
customers should be made more interesting by discussing 
the “latest to the effect that a change between the 


who 


news,” 


firm of Lautier Fils, in Grasse, and our company, 
act as their agents, is soon to take place 

It is claimed that the reason for such a change is caused 
by certain laws adopted by the Allies, prohibiting business 
connections between them and the belligerents opposing 
them. It has also been stated that the agency of Lautier 
Fils might be transferred to the individual name of one of 
the officers of our company 

I hereby desire to state to you that such rumors are 
devoid of any truth, and should be treated with the con- 
tempt they deserve. There is nothing in existence which 
might endanger our relations with the firm of Lautier Fils 
under the law referred to, nor would we ever consent to 
any such transfer as is advertised by irresponsible rumof 
mongers LUEDERS 


Vew York, May 28, 1915 
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NEW INCORPORATIONS. 
Integral Toilet Mfg. Co., 38 West State street, Tren- 
ton, N. J., to manufacture toilet articles, preparations, 
etc., $50,000 capitalization, has been incorporated by 
Frank Schuh, Joseph H. Hills and John F. Schletz. 
Carnation Toilet Co., St. Louis, Mo., to manufacture 
and druggists’ specialties, $10,000 capital 
stock, has been incorporated by C. R. Sizemore, C. B. 
Macauley and Thomas K. Costello. 
\merican Collapsible Tube Corp., to 


perfumery 


manufacture 
at $100,000, has 


tubes, boxes, bottles, etc., capitalized 
en incorporated in New Jersey. 
Fischer Bros. & Clark, Inc., Queens 


York, to 


Jorough, New 
and other 
rushes, $150,000 capital stock, has been incorporated by 
M. H. Fischer, 70 West 94th street, New York; O. 
Fischer, East Orange, N. J.; G. W. Clark, East Orange. 
Inc., Manhattan Borough, 
New York City, to manufacture non-refillable stoppers 
und bottles, capitalized at $200,000, has been incor- 
porated by E. Z. Parker, 470 West 145th street; P. J. 
Osborne, 181 Pearl street; G. Jackson, 1751 Amsterdam 
will enue, all New York City. 

trip English 


manufacture sanitary shaving 


new Real Bottle-Stopper Co., 
t 307 


Manhattan 
held New York City, to manufacture bottle seals and caps, 
enty apitalized at $100,000, has been incorporated by A. F 
| the 846 West 156th New York City; C. A. 


vists’ 


Keyless Kap Corp., Borough, 


Garbe, street, 


Cole, Hackensack, N. J.; R. A. Van Voorhis, Jersey 
City,,N. J. 


Southern Chemical Laboratories Co., capitalized at 


$10,000, has been incorporated by A. B. Klonne, John 


il oil 
ly 3, 
‘riod 


Pebstock and others. 
Dental and Toilet 
ough, New York City, to manufacture toilet and dental 
preparations, drugs, medicines, etc., capitalized at $150,- 
000, has been incorporated by M. E. Lyons, 142 
West 23d street; R. Albertson, 150 Fifth avenue. 
Pin-ap-ola Co., Inc., Manhattan Borough, New York 
City, to manufacture juices, beverages and carbonated 


Products Corp., Manhattan 


drug 


nent. 
Pew, J. 


everages, capital stock $25,000, has been incorporated 
by H. H. Waller, M. S. Wilson, 140 Nassau street, New 
York, and A. J. Furth, 1460 Union street, Brooklyn. 

Blue Ribbon Antiseptine Co., Detroit, Mieh., 
facture toilet preparations, $5,000 capital stock, has been 
incorporated by Frank J. 
son, Fred E. Stayfaus and Franklin P. S. Prikyrl. 

G. H Manhattan Borough, New 
York City, to manufacture grocery and drug supplies, 
flavors, essences and extracts, capital $40,000, has been 
incorporated by C. H. Lowell, 353 West 118th 
New York; M. Guttertag and J. Weiner. 

State Securities Co., Rochester, N. Y., capitalized at 


r in- 
ibout 
rep- 


to manu 
such 


; sJauman, Harry P. William 
r ol 


( yple, 


Inc 
their 


Lowell Co., ; 


ssing 
l the 


street, 
who 


used 


$85,000, has been incorporated. Further particulars will 


wah be found in the Trade Notes department in connection 

sin > ‘ . 
8 with the Woodworth company’s reorganization. 

utier 

of 


Helpful to the Business. 


are 
on- Editor American Perfumer and Essential Oil Revier 
We enclose our check for renewal of our subscription. 
We wish to assure you that we read over your publication 
regularly and find it helpful in every respect to our business. 
You deserve high compliments from the trade in general 
lor your efficient service 
Tue MIHAtovitcu Bros. Co., 
C. MIHALovitcu, President 


hich 
Fils 
t to 
:mor 


Cincinnati, January, 1915. 


Bor- 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 

NATIONAL WHOLESALE Druccists’ AssociaTION, Proceed- 
ings of Fortieth Annual Meeting, 
September, 1914. We are indebted to 
secretary, for the record of T 


Ind., 
Main, 
E. Crossman, official reporter, 
the same making a volume of more than 520 pages. 

SouTH AMERICAN published 
by the National Foreign Trade Council, 64 Stone street, 
New York.—This is a and 
statistics regarding the public indebtedness, foreign com- 


Indianapolis, 
Thomas F. 


HANDBOOK; price 25 cents; 


compilation of information 


merce and railway development of the South American 
republics. 

ScientiFic Books.—Monthly Record Scientific Literature 
for March and April, 1915, has been received from D 
Nostrand & Co., 25 Park place, New York City. 

We also this 
Nostrand 1915 Catalogue of Books ( 
full list of the 


Van 


have received form company the Van 


pages), giving a 
and 
scientific publications which it either publishes or imports. 


WEEKLY Report, issued by the 


technical, industrial, engineering 
American Association of 
Commerce and Trade in Berlin, on general conditions in 
Germany during the European war, continues to be re 
ceived, the last issue being dated May 15 
S. Atwood says that 


with 


Secretary George 
\merican firms formerly doing busi 


ness German houses through London would avoid 


trouble and complaints by dealing direct in the 


present 
condition of affairs 


\RABOL MANUFACTURING 


New 


densed paste powder is a great saver of time and money, 


Company, 100 William street, 


‘ork, in its e€ announceme rges that its con 
York, in its Jun Inouncement ur; that it n 


being also superior to flour paste in several respects, as 
well as cheaper. 

PRINTUSLITH, Vol. 1, No. 1, published quarterly by the 
United States Printing and Lithographing Company, New 
York, is at hand and not only contains much interesting 
information but is a highly creditable exploitation of the 
art which its editors, publishers and contributors have made 
their life work. 

“GeorGiA; the Empire State of the South,” an 
Miss 


tertaining and graceful 


address 
delivered by Rutherford, State 
recital of the state’s 
progress, for which we are indebted to Mr. P. C 
Mabee & 


the New York Georgia Society 


Historian, is an en 


history and 


Magnus, 


of Magnus, Reynard, Inc., who is president of 


SPATULA PUBLISHING COMPANY, Boston, Mass., sends to 


us a handy catalogue of books and helps for pharmacists 
and other retail merchants 


Studies on the Extraction of Olive Oil. 


J. VENTRE Ann. école nationale agr. Montpellier 13, 
249-69 (1914); Bull. Agr. Intelligence 5, 1506-10 (1914) 
The yield of oil from olives increases from the beginning 
to the end of maturity; increased yield of oil after maturity 
is only apparent, being due largely to loss of water by 
evapn. The best time for harvest is when the skin is red 
or black, and shows no wrinkles. The proportion of oil to 
dry matter is not sensibly affected by storage, provided 
ventilation is adequate and the olives are placed in layers 
not exceeding 16 in. in depth; under these conditions 
olives may be safely stored “for a certain time,” and the 
yield of oil may be increased. Heated olives give a better 
yield of oil; the optimum temp. is between 35 degs. and 
40 degs., and is best obtained by natural fermentation 
From a comparison of the relative efficiency of hydraulic 
and mechanical presses, V. concludes that the former are 
slightly the better, especially for large factories. The ad- 
dition of water gives a better extn., but hot water is no 
better than cold. 
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IN MEMORIAM FOR DEPARTED FRIENDS. 


Apert G., of Bassett Supply Co., June, 1909 
Joserx, soaps, Cincinnati, June, 1909 
founder Brown Soap Co., 


ASSETT, 
SEYMOUR New 
une 1913 
is Bre? retired secretary of 
La., June, 1912 
{ Ladd & Coffin, 


Magic Soap 


New York, June, 


Eavenson & Sons, Camden, 

id general manager Oliver- 
June, 1912 

f Kirk, Geary & Co., Sacra- 


orks, New York, June, 


yger Scentcraft Co New 


} 


dore Ricksecker Ci New 
June, 1913 


Attleboro 


1ego, ( al., 
Chemical (¢ 


Mass 


Danielson, Ct., June, 1912 
aps, Brooklyn, June, 1911 
Squibb & Sons, June, 1906 
Williams Co., June, 1909 


sera 
A Tribute to Theodor Hofmann—“H. Mann.” 
briefly announced the untimely 


Mann,” had 


liant articles to our columns 


who, as “H 


beginning in 
1912 


‘the war. 


February 
and interrupted only 
In addition to 
particulars given on 
79 of our May issue 
1] 


following from the pen 


associate, printed in 
eifensteder-Zeituy 
interest our readers 
At the best age of man 
parted from us 
ch too early in life for 
sorrowing family and 


dear friends; but also 
too early for our 
ime industry 
Hlofmann Was 
March 6 1868 in 


son of Lothar Hofmann 


Theodor 
born 
part owner 
He at 
then 


e of Imanuel & Duswald 


of his home town, and 


as an apprentice There 


eeded 


inder the leadership of his father, a very 


skillful man in his branch, in obtaining a splendid 


knowledge \fter completing his studies, the struggling 


young man took a position with Crajova in Roumania 


for further development of his knowledge Unfortu- 


there was not long, as he could not 
climate. He returned to Germany, and en 
employ of Violet & Co. at Andernach, Later 


his father recalled him to the 


nately his stay 
endure the 
tered the 
parental factory 
“In these years, during the nineties, his first articles 
and ill and 
With the 
the son also went of his own accord. Later he entered 
the rn of Offenbach, a/M, as tech 
nical leader of this concern, one of the largest perfume 


appeared His father became aged 


forced to 


was 


withdraw from the firm. father 


Gustav Boehm at 
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manufacturers of the world. He was in the right field, 


so that his genius for work meant success. He again 
traveled to the Orient to upper and lower Egypt and 
The his journey in the 


Seifensieder-Zeitung displayed a sharp gift of observa 


into Abyssinia. account of 
tion and a fine comprehension for the beauties of nature, 

“With Theodor Hofmann has, not only a prominent 
professional man died, but also an untiring, industrious, 
learned writer. Writing was easy for him and he spent 
his leisure hours in this way so that he was a regular 
correspondent for journals, both at home and abroad. 
He who could write not only on familiar subjects, but 
could put in interesting shape a specified subject in 
order. Due to the wide scope of knowledge which he 
possessed, there were other fields which he made ae. 
cessible because of his knowledge of foreign literature, 
and which he made use of in the perfume industries, 

He was therefore assigned to write the work which 


has made his name, ‘H. Mann,’ known throughout the 


world, because of its connection with ‘Die Moderne 


Parfumerie.’’ 


Albert Plaut. 


short died at the Ritz 


17, in his fifty- 


illness, 


Albert 


Carlton 


Plaut, 
Hotel, 
Mr. Plaut for many years was identified with 


alter a 
Thursday evening, June 
eighth year 
the Merchants’ Association of the City of New York, and 
at the time of his death first vice-president. He 
Lehn & 
wholesale drug corporations 

United States, and 


well-known in the 


was its 
was also president of Kink, one of the largest 
in the 
was very 
drug trade where he had a 
reputation of always up 
holding the integrity and 
tanding of his concern 

Mr. Plaut was 


Germany, and came to this 


born in 
country with his parents at 
\fter a 
course in a public school he 
the College of the 
City of New York; but left 
at the end of the freshman 


the age of 11 


entere d 


year to enter business. H« 
later attended the New York 


Coll ge ot 


ALBERT PLAUT. 
Pharmacy for a year His association with 
the drug trade dates from 1872 when he went into business 
New York druggist. Five 
years later he entered the employ of Lehn & Fink as stock 
cl rk 


oO ne 


with his father, a well-known 


The business had been established for three years 
up with it. In 1886 on the 
admitted to the firm 


Drug Trade Section 


has practi ally grown 


retirement of Mr. Lehn, he was 
He has been an active member of the 


of the New York 


which he 


Board of 7 rack and | ransportati n, 
1903,and director 
York 


\merican 


was chairman in since He 
Vharmacy, ane 
Vharmaceutical A 
American Chemical Society, Society of Chemical Industry 
and in 1909 he 
ment Delegate to the Seventh International Congress of 
Other than these im 


portant connections, he was a member of many prominent 


vas trustee of the New College of 


a member of the sociation, 


was appointed by President Taft as Gover 


Applied Chemistry, held in London 


business as well as social organizations, as the New Yor 


Chamber of Commerce, Chemists Club of New York, Drug 


and C 
Prince 
Resear 
in the 
father, 
gradu 

Dr 
ductec 
Ethica 
Sunda 
cemet 
son a 


and \ 


Geo 
pany, 
was « 
Wate 
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com{ 
wido 
uree 

Ch 
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and Chemical Club, etc. In 1913 he made a bequest to 
Princeton University for the establishment of a Chemical 
Research Laboratory, and in 19i4 he founded a scholarship 
in the New York College of Pharmacy in memory of his 
father, Issac Plaut, the holder of such scholarship to be a 
graduate student desirous of studying abroad. 

Dr. Felix Adler, of the Society of Ethical Culture, con- 
ducted the funeral at Ethical Hall, Society of 
Ethical Culture, Sixty-first street and Central Park West, 
Interment was made at Mount Pleasant 
Mr. Plaut was a widower, and is survived by a 
Plaut 


services 
Sunday morning. 
cemetery 
Constantine 


son and two daughters, Edward and 


and Mrs. Amy P. Falk. 


OBITUARY NOTES. 

George Stickles, president of the Eastern Extract Com 
pany, Boston, Mass., died of pneumonia on April 16. He 
was a of the National Manufacturers of Soda 
Water Flavors, and Secretary 


member 
Post caused flowers to be 
sent to his bier for the association. 

Mr. Wm. W. Lowrey, vice-president of the Carr- 
Lowrey Glass Co., Baltimore, died on May 28, 1915, at 


} 


the age of 58 years, after a short illness. Mr. Lowrey 
had his office in the New York headquarters of the 
company, 290 Broadway, for many years. He left a 
daughter. Interment 
Greenwood Cemetery, Brooklyn, N. Y. 
Charles L. broker, of 5 Platt 
street, has received numerous messages of sympathy 
Louis T. 
Pneumonia was the cause and a widow and 


widow and one was made in 


Huisking, the drug 
on the death of his elder brother, Huisking, 
on June 4. 
three small chiidren survive. 

lhe many friends of Charles R. Meehan, secretary- 
treasurer of Arthur A. Stilwell & Co., will be grieved to 
hear of the death of his wife, Florence Ballard Meehan, 
which took place Monday, June 7, at Newark, N. J 

Dr. Edmund S. Armant, perfumer and linguist, died on 
May 24 at 


seventy-six years ago and began in the perfumery business 


Binghamton, N. Y. He was born in France 


in Paris, where he was connected with Lubin. He went to 


Canada in 1882 and later was in the perfumery business in 
this cit) 


THE MANUFACTURE OF ALCOHOL FOR USE 
IN PERFUME. 
(Continued from page 96.) 

Mr. Ricksecker: In the pharmacy, do they give prefer 
ence to the grain spirits or sugar spirits 

Mr. SToOCKELBACH I do not think the pharmacists 
think very much about it. They buy at a fixed price, and if 
it does not smell too badly they take what they get 

Mr. Ricksecker: I was in London in the basement of 
a big drug house, and saw rows of casks of grain spirits 
I Was wondering why they gave preference to grain 
Spirits 

Mr. Stocke.pacn: I do not believe there is any prefer 
ence that way. You get a very pure alcohol from grain 
ait is properly rectified. I have been in the Canadian 
Club Distillery at Walkerville, Canada, and have seen the 
grain spirits, and they age them two years or more. It is 
a perfect spirit, slightly acid, but after neutralization you 
could not have a better spirit than that for the manufacture 
of your perfume 

Mr. Ricksecker: We 
Montreal 

Mr. SrccKkeLnacn It is their neutral potable spirit 
Tue PRresipent Are there any further questions 

I think the association should feel very grateful to Mr 
Stockelbach for his very comprehensive presentation of 


use that spirit in our branch in 
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this subject. I would like to hear more questions asked. 
I think there are many things which have not been brought 
out. 

Mr. StocKeLBacH: Undoubtedly there are, but it is 
such a very large subject and difficult to go into all the 
details connected with it. 

[ can mention one thing more, and that is the attempt 
made in late years to make alcohol from the wood pulp 
waste. In this country it is not a very great success so 
far, but in Sweden they have succeeded in making it pay. 
[hey use the liquors they get from the manufacture of 
cellulose by the sulphite process; these liquors contain about 
one per cent. of fermentable sugars, and from each ton of 
cellulose made by this process they have about ten tons 
of liquor. These liquors are purified with chalk and then 
pitched with yeast, and they obtain about a gallon and a 
half of alcohol from a cubic yard of these liquors. This 
alcohol is contaminated with a small percentage of methyl 
alcohol, but as far as I know it has only been used for 
purposes similar to what we use denatured alcohol for in 
this country. They made last year three hundred thou- 
sand gallons of that spirit in Sweden 

Mr. Buck: As to the recovery of alcohol from wooden 
barrels, could they recover the high test alcohol from 
wooden barrels? There have been recoveries made and 
the alcohols sold lower than the market price. Would that 
be contaminated ? 

Mr. STOCKELBACH: No, it is not, but most of the alcohol 
recovered in that way is not from pure cologne spirit 
barrels, but from whiskey barrels. All alcohol barrels as 
they come into the market are glued, and there is practically 
no absorption through the glue. If you take an alcohol 
barrel and soak it there will be no alcohol to recover. If 
vou take a whiskey barrel which has been stored for 
several years, and soak it, you will get a lot of alcohol from 
it. One concern in Detroit made quite a business of re- 
covering alcohol in that manner. However, this alcohol 
has a whiskey odor 

Mr. Buck: Can you eradicate the odor? 

Mr. StocketsaAcH: Not very successfully. The alcohol 
recovered in that way, is generally sold to the saloon- 
keepers, who use it for diluting of their barrel whiskey. 

Mr. RicKsecKEeR: Is there any process by which grain 
spirits or sugar spirits can be made non-potable without 
interfering with its properties. I asked Senator Allison 
in Washington if he could not in the revenue laws fix 
us up a class that would enable us to recover the tax on 
alcohol employed in commercial uses. He replied that if 
we would formulate a bill he would do all he could to 
put it through. The trouble is that you cannot do any- 
thing that would not interfere with the whiskey business. 
Is there any way of innocently making spirits non-potabie ? 

Mr. StocKkeLBAcH: From the perfumers’ standpoint? 

Mr. RicksecKer: Yes, from the perfumers’ standpoint ? 

Mr. Stocketpacu: I hardly think so, unless you could 
denature it with some of the products you want to use in 
the finished perfume, but, of course, perfumes vary so 
much in essential oils that you could hardly have one 
standard article for denaturing it. I believe they de- 
nature alcohol in Germany by adding whatever essential 
oil the perfumer wants, and then getting the drawback 
from the government. That requires a government in- 
spector on the place all the time, but that would only be 
warranted in the case of a very large business 

Mr. Bucx: I move that a hearty vote of thanks be ex- 
tended to Dr. Stockelbach for his most interesting and 
enlightening talk on the subject of alcohol. (The motion 
was seconded and carried.) 


Hydrogen Peroxide Solutions. 


In his German Patent Application, A. Lazar states 
that he has found that the solubility of perborates in 
water is increased by the presence of polyvalent 
hydroxyl compéunds such as glycerine, mannite, ery- 
thrite, grape sugar, etc. This effect is considered due 
to the known behavior of the boric acid radicle towards 
polyvalent alcohols, the decomposition of the perboric 
acid molecule in the present case into hydrogen per- 
oxide, and metaboric acid being accelerated thereby. 
On the other hand, the use of solid polyvalent alcohols 
in a dry state ensures the stability of the preparation. 
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PATENTS FOR DESIGNS. 


Arthur O. New Haven, Conn 
Arthur Chemical Company, New Haven 
Filed April 2 
Term of patent 3% years 

bottle, 


47,418 
assignor to The 


BoTTLe. Freedman, 


Conn., a corporation of 
1915. Serial No. 18,832. 
The ornamental design for a 


Connecticut. 


substantially as 
shown. 


47 366. 


cuse, New 


CASING FOR Soap Distriputers.—Moses M. Mar- 
York, N. Y., to West Disinfecting 
Company, a corporation of New York. Filed March 10, 
1913. Serial No. 753,433. Term of patent 14 years 
The ornamental design for a casing for soap distributers, 
substantially as shown and described. 
47,434.—PerrumMeE Botrie.—William Orem, 
assignor to R. A. Carmichael & Co., 
January 18, 1915. Serial No. 2,987, 
years. 
The ornamental design for a perfume bottle, 


assignor 


Saltimore, Md, 
Detroit, Mich. Filed 
Term of patent 14 


as shown. 
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PATENTS FOR INVENTIONS. 


1,140.928.—BotrLe Stoprper.—August Herman Wirz, Moy- 
lan, Pa., assignor to A. H. Wirz, Incorporated, Chester, 

Pa., a corporation of Pennsylvania. Filed July 18, 1912. 

Serial No. 710,217. (Cl. 215—54.) 

In a device of the character stated, a cork having a 
central opening and annularly slitted about said opening, 
a cap covering the cork having a depending tube fitting 
into the slit, said cap extending inwardly above the ‘cork 
farther toward the axis of the opening than is the tube to 
form a central opening effective as a guide and protecting 
the edge of the opening in the cork, in combination with 
a plug of approximately uniform diameter movable in said 
guide to close the central opening in the cork. 

PRINTS REGISTERED. 
3,932,—Title: “First Aid to a Good Complexion.” (For 

Aleppo Cold Cream.) New England Laboratory Com- 

pany, Lynn, Mass. Filed November 6, 1914. 
3.941.—Title: “An American Beauty.” (For Cold Cream.) 

Colgate & Co., Jersey City, N. J.. and New York, N. Y. 

Filed March 26, 1915. 
3942.—Title: “‘B. & G.’ Olive Oil.” (For 

E. La Montagne’s Sons, New York, N. Y. 

18, 1915. 


Olive-Oil. ) 
Filed May 


LABELS REGISTERED. 


18,493.—Title: ‘“‘No-Smart’ 
Lotion. ) Rocco Di 
February 17, 1915. 
18,497.—Title: “Delight Cleaner.” (For a Scouring and 
Cleaning Preparation.) J. D. Jidas Bros. & Co., Chicago, 
Ill. Filed March 29, 1915. : 
18,503 Title: “Burrill’s Tooth Powder.” (For 
Powder.) New England Laboratory Company, 
Mass. Filed April 22, 1915. 
18,511.—Title: “Ziska.” (For a 
& Powers, San Francisco, Cal 


Face 


Filed 


(For a 
Conn. 


Lotion.” 
Meriden, 


Face 
Nonno, 


Tooth 
Lynn, 


Hair Solvent.) Murrey 
Filed February 5, 1915. 


TRADE MARK REGISTRATIONS GRANTED. 


104,288.—Hair Restorer—Herman Kallenberg, Jr., New 
Rochelle, N. a 
Filed March 10, 
March 2, 1915. 
Toilet 


1914. Serial No. 76,501. Published 


Soap.—Martin Osterman, Jamestown, 


Filed September 21, 1914. Published 
December 1, 1914. 
104,310.—Disinfectant, Sanaseptic and Germicide for 
Household Purposes.—Thornton Sanitary Drinking Device 
Company, Kansas City, Mo 
Filed January 7, 1915. 
March 2, 1915. 
104,347.— Vanilla 
brock, Quincy, Il. 
Filed July 31, 
February 23, 1915 
104,361.—Perfumed 
London, England. 
Filed November 7, 
January 26, 1915 
104,367.—Bath Powder. 
Filed January 27, 1915. 
March 16, 1915. 
104,388.—Certain Pharmaceutical Preparations for Toilet 
J Heywood Toilet Specialties Company, New York, 


Serial No. 81,382. 


Serial No. 83,710. Published 


John B. Bern- 


Flavoring Compound. 


1914. Serial No. 80,196 Published 


Soap John Lipscomb Grossmith, 


1914. Serial No. 82,463. Published 
Ralph Rapp, New York, N. Y 


Serial No. 84,144. Published 


Filed November 13, 1914 
February 23, 1915 

104,400.—Complexion Powders 
phia, Pa. 

Filed December 18, 1914. 
March 16, 1915. 

104,412.—Toilet, Medicinal and Shaving Soaps 
& Co., Wilmington, Del., and New York, N. Y 

Filed January 28, 1915. Serial No. 84,157. 
March 16, 1915 

104,416.—Toilet Soap. 
and New York, N. Y 


Serial No. 82,558. Published 


Philadel- 


Clara Tetlow, 


Serial No. 83,384. Published 
Barclay 


Published 


Colgate & Co., Jersey City, N. J., 


111 


Filed January 28, 1915. Serial No. 84,163. Published 


March 16, 19:5. 

104,422.—Cleanser.—The Grady Manufacturing Company, 
Long Island City, N. Y. 

Filed February 6, 1915. 
March 16, 1915. 

104,424.—Certain Named Pharmaceutical Preparations.— 
Langley & Michaels Company, San Francisco, Cal 

Filed October 28, 1914. Serial No. 82,233. Published 
March 2, 1915. 

104,430.—Hair Cleanser. 
Wash. 

Filed January 16, 
March 2, 1915. 

104,435.—Certain Named Pharmaceutical Preparations 
for Toilet Use—Eugene M. Attridge, Binghamton, N. Y. 

Filed January 7, 1915. Serial No. 83,707. Published 
March 23, 1915. 

104 436.—Hair Tonic. 
and New York, N. Y. 

Filed January 28, 1915. 
March 23, 1915. 

104,437—Hair Tonic, Face 
Purifier, Hair Dyes, Taleum 
Floral Extracts—Barclay & Co., 
New York, N. ¥. 

Filed January 28, 1915 
March 23, 1915. 

104,444.—Washing Powder.—The Cudahy 
pany, Chicago, IIL. 

Iiled September 9, 1914 
November 10, 1914. 

104,448.— Detergent Cleaning Preparation 
iams & Faxon, Buffalo, N. 

Filed July 18, 1912. Serial No 
November 3, 1914. 

104,459.—Cosmetic for Effecting the Growth of Thick 
and Long Eyelashes and Eyebrows.—Lashneen Company, 
Philadelphia, Pa. 

Filed January 29, 
March 23, 1915. 

104,462.—Rouges.—R. H 

Filed January 2, 1915. 
March 16, 1915. 

104,471.—Bath Powder. 
pany, Fort Smith, Ark. 

Filed December 18, 
March 23, 1915. 

104.487.—Washing Compounds in Certain rms for 
Cleaning or Washing Walls, Ceilings, Floors and the Like 

Harvey E. Sydney, Akron, Ohio. 

Filed October 22, 1914: Serial No 
March 16, 1915. 

104,488.—Certain Named Pharmaceutical 
Charles Boromeo Spies, New York, N. \ 

Filed February 5, 1915. Serial No. 84319. Published 
March 23, 1915. 

104,489.— Face 

Filed May 7, 
March 23, 1915. 

104,496.—Compound for 
Eczema arid for Use as a Hair 
Pickrell, Colfax, Wash 

Filed December 3, 1914 
March 23, 1915 

104,498 Article for Cleansing, Polishing and 

Harry S. Williams, Springfield, Ohio 

Filed November 16, 1914. Serial No 
January 26, 1915 

104,515.—Cold Cream and Skin Cleanser 
Portland, Ore 

Filed November 23, 1914. 
January 26, 1915. 

104,517.—Compound for Cleaning and Polishing Metal 
Surfaces.—George E. Simons, Seattle, Wash 

Filed September 28, 1914. Serial No. 81,535 
January 26, 1915, 

104 540.—Certain Named Fi 
Company. San Diego, Cal 

Filed October 10, 1914 
March 16, 1915. 


Serial No. 84,338. Published 


John J. Wittwer, Sr., Seattle, 


1915. Serial No. 83,918. Published 


Barclay & Co., Wilmington, Del., 


Serial No. 84,156. Published 
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and 
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Powder, Dentifrice, 
Wilmington, Del., 
No. &4,158 


Serial Published 


Packing Com- 


Serial No. 81,128. Published 


Faxon, Will- 


64,809 Published 


1915. Serial No. 84,200 Published 


Macy & Co., 
Serial No 


New \ 


83,620 


rk, N. Y 
Published 
National 


Bath Powder Com 


1914. Serial No. 83,382 


Published 


82,084 


Published 


Preparations 


Powder. 


1914. 


Philadelphia, Pa 
78,116 Published 


Clara Tetlow, 
Serial No 


Treatment of Dandruff and 
Tonic—Whetzel, Billups and 
Serial No 


83,057 Published 


»couring 
82.035. Published 
Lena Rivears, 
Serial No. 82,794. Published 


Published 


Klauber Wangenheim 


ods 


Serial No. 81,787. Published 
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104,548. Hair Tonic, Hair Restorer and Hair Pomade.— 
Hani A. Rosenberg, New York, N. Y 

Filed January 30, 1915. Serial No. 84,228. Published 
March 23, 1915 

104,577.—Olive Oil.—San 
Antonio, Tex. 

Filed June 11, 1913. 
March 30, 1915 

104,596.—Certain Pharmaceutical Preparations and 
Remedies for Certain Named Diseases.—Co-operative Drug 
Manufacturing Company, now by change of name American 
Drug Manufacturing Company, Jackson, Tenn 

Filed June 7, 1913 Serial No. 70,928. 
March 23, 1915. 

104,597.—Flavoring Extracts for Foods and Spices.— 
Co-operative Drug Manufacturing Company, now by change 
of name American Drug Manufacturing Company, Jack- 
son, Tenn 

Filed June 7, 1915 
March 16, 1915. 

104,598.—Flavoring Extracts for Foods and Spices.- 
Co-operative Drug Manufacturing Company, now by change 
of name American Drug Manufacturing Company, Jack- 
son, Tenn 

Filed June 7, 1915. 
March 16, 1915. 

104,635 Biscuit National Biscuit 
City, N. J., and New York, N. ¥ 

Filed January 16, 1915. Serial No 
March 30, 1915 

104,644.—Certain Named Foods.—J. H. Orr Company, 
Nashville, Tenn 

Filed December 15, 1914 
March 30, 1915 

104,676.— Olive Oil.—Roce 

Filed August 24, 1914 Serial No 
March 16, 1915 

104,684.—Certain Named 
Company, San Francisco, Cal 

Filed December 10, 1914 
March 23, 1915 


TRADE MARK REGISTRATIONS RENEWED. 


12,279.—Hard Soap.—Curtis Davis & Co., Boston, Mass.; 
Lever Brothers Company, assignee 
Registered June 2, 1885. Renewed June 2, 1915. 


TRADE MARK REGISTRATIONS APPLIED FOR. 


63,237.—Goodrich Drug Company, Omaha, Neb. (Filed 
May 1, 1912. Published June 1, 1915. Claims use since 
January 1, 1905. Which is printed in blue and white.) 
Toilet soaps , 

72.186.—Carl Ludwig Herrmann, Breslau, Germany 
(Filed August 6, 1913. Published May 18, 1915. Claims 
use since August, 1911.)—Preparations to be added to 
bathing water for the purpose of refreshing the human 
body and for strengthening the nerves. 

72,878.—Milton L. Eppstein, Fort Worth, Tex. (Filed 
September 16, 1913. Published May 25, 1915. Claims use 
since September 10, 1913.)—Vanilla extract, etc 

77,299.—Philip Bernardi, Brooklyn, N. Y. (Filed April 
8, 1914. Published June 1, 1915. Claims use since April 
1, 1914. The word “Bernardi” not being claimed.)—Hair 
tonics, hair pomade, skin lotion, skin cosmetic, dentifrices, 
etc. 

78,262.—Schieffelin & Co., New York, N. Y. (Filed May 
13, 1914. Published May 18, 1915. Claims use since April 
1, 1914.)—Toilet lotions, facial and massage preparations, 
etc. 

80,502 
(Filed August 12, 1914. Published June 8, 1915. 
use since 1896.)—Washing powder 

80,505.—Los Angeles Soap Company, Los Angeles, Cal 
(Filed August 12, 1914. Published June 8, 1915. Claims 
use since 1896. Comprising a fanciful representation of a 
woman appearing within a floral background.)—Soap. 

80,856.—Gowan-Lenning-Brown Company, Duluth, Minn 
(Filed August 28, 1914. Published May 18, 1915. Claims 
use since May, 1906.)—Olive oil, flavoring extracts for 
foods, ete. ; 

83,127.—Pilgrim Manufacturing Company, New York, 


Antonio Drug Companv, San 


Serial No. 71,027. Published 


Published 


Serial No. 70,930 Published 


Serial No. 70,934 Published 


Company, Jersey 


83,911 Published 


Serial No. 83.303. Published 
Utica, N. Y 


Perretta & Co., 
: Published 


80,757. 
Armsby 


Foods—The J. K 


Serial No 83,192 


Published 


Los Angeles Soap Company, Los Angeles, Cal. 


Claims 


N. Y. Filed December 7, 1914. Published June 1, 1915, 
Claims use since February, 1912.)—Massage creams, hair 
and scalp tonics, shampoo preparations, dry and liquid face 
powders, talcum powders, complexion creams, deodorizing 
creams, freckle creams, and dry and liquid rouges, cold 
creams, peroxid creams. 

83,260.—Porcela-Radax Company, Pittsburgh, Pa. (Filed 
December 12, 1914. Published June 1, 1915. Claims use 
since December 2, 1914.)—A cleansing powder for cleaning 
closet bowls, porcelain and vitreous ware. 

83,700.—Alma C. Richards, Sherman, Tex. ( Filed 
January 6, 1915. Published June 8, 1915. Claims use since 
July 1, 1914. No claim to the exclusive use of the words 
“Washing Stick” being made.)—A substance to be used 
with soap for washing purposes. 

84,128—The Bromo Remedy Company, Chicago, IIL 
(Filed January 27, 1915. Published June 8, 1915. Claims 
use since the first day of November, 1914.)—Foot bath 
tablets, etc. 

84,193.—Hawks, Inc., Bloomington, Ill. (Filed January 
29, 1915. Published May 18, 1915. Claims use since July, 
1914.)—Flavoring extracts for foods, olive oil, etc. é 

84,658.—Holman Soap Company, Chicago, Ill. (Filed 
February 20, 1915. Published June 8, 1915. Claims use 
since the year 1905. Comprising the words “Uncle Sam’s” 
and the representation of Uncle Sam, no claim being made 
to the representation of a globe.)—Scouring soaps and 
powders. 

85,040.—Hochschild, Kohn & Co., Baltimore, Md. 
March 9, 1915. Published June 1, 1915. 
July, 1909.)—Toilet soap. 

85,115.—Adolph Klar, New York, N. Y. 
12, 1915. Published May 25, 1915. Claims use since 
January 13, 1913. No claim being made to the exclusive 
use of the words “Beaute,” ‘“Fraicheur,” “Jeunesse,” 
“Veloute,” “Douceur” and “Souplesse” apart from the mark 
shown. )—Face powder. 

85,229.—Charles M. Connfelt, New York, N. Y. 
March 18, 1915. Published May 25, 1915. Claims use since 
March 16, 1915. No claim is made to the word “Tube” or 
the word “Soap” or to the exclusive representation of a 
tube. )—Soap. 

85,247.—The Thelah Company, St. Marys, Ohio. (Filed 
March 18, 1915. Published May 18, 1915. Claims use since 
lebruary 27, 1915.)—Hair tonic, etc. 

85,291.—Bristol-Myers Company, New York, N. Y 
(Filed March 22, 1915). Published May 25, 1915. Claims 
use since March 17, 1915.)—Soap. 

85,432.—The Cudahy Packing Company, Chicago, II 
(liled March 26, 1915. Published June 8, 1915. Claims use 
since March 10, 1915.)—Toilet soap. 

85,466.—A. P. Babcock Company, New York, N. Y 
(Filed March 27, 1915. Published June 8, 1915. Claims 
use since June, 1894. Comprising the words “Cut Roses.”) 

Talcum powder, face powders and sachet powder, toilet 
waters and perfumes. 

85,505.—Leo M. Baughman, Los Angeles, Cal. (Filed 
March 29, 1915. Published June 8, 1915. Claims use since 
December 14, 1914.)—Antiseptic mouth wash. 

85,673.—Mina Kline, Buffalo, N. Y. (Filed April 3, 1915 
Published June 1, 1915. Claims use since September 1, 
1914.)—Face powder. 

85,722.—Salleo- & Shaughnessy Company, Detroit, Mich 
(Filed April 5, 1915. Published May 18, 1915. Claims use 
since April 1, 1915.)—Hair tonic 

85,729.—George T. Hastings, New York, N. Y. (Filed 
April 6, 1915. Published May 18, 1915. Claims use since 
March 2, 1915.)—Dental cream. 

85,730.—George T. Hastings, New York, N. Y. (Filed 
\pril 6, 1915. Published May 18, 1915. Claims use since 
March 2, 1915.)—Dental cream. 

85,779.—Kloczewski & Crisp, Washington, D. C. 
April 8, 1915. Published May 18, 1915 
March 10, 1915.)—Antiseptic mouth wash. 

85,786.—The Paramount Drug Company, Washington, 
D. C. (Filed April 8, 1915. Published May 25, 1915. 
Claims use since on or about the Ist day of July, 1914.)— 
Hair tonics, hand and face lotions, complexion creams, ete. 

85,791.—The J. B. Williams Company, Glastonbury, Conn 
(Filed April 8, 1915. Published June 1, 1915.)—Claims use 
since about March 8, 1915.)—Toilet soap. 
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85,792.—The J. B. Williams Company, Glastonbury, Conn. 
(Filed April 8, 1915. Published May 18, 1915. Claims use 
since about March 8, 1915.)—Tale powder, face powder, 
toilet water, and dental cream. 

85,870.—Painesville Packing Company, Painesville, Ohio. 
(Filed April 10, 1915. Published May 25, 1915. Claims 
use since March 8, 1915. No. claim is made to the words 
“Irish,” two occurrences, “Washing Soda,” and “Painesville 
Packing Company, Painesville, Ohio, U. S. A.”)—Washing 
soda 

85,897.—Rebecca Finger & Co., Chicago, Ill. (Filed April 
12, 1915. Published June 1, 1915. Claims use since Feb- 
ruary 9, 1915. The use of the word “Cream” shown in 
connection with the trademark is disclaimed.)—A face 
cream. 

85,926.—Richard Hudnut, New York, N. Y. (Filed April 
13, 1915. Published May 18, 1915. Claims use since April 
3, 1915.) —Perfume, toilet water, headache cologne, smelling 
salts, creams for the skin, sachet powder, face powder, 
talcum powder, bath powder, bath salts, toilet cerate, almond 
meal, rouge and dentifrices. 

85,965.—Richard Hudnut, New York, N. Y. (Filed April 
15, 1915. Published May 25, 1915. Claims use since April 
8, 1915.)—Toilet water, headache cologne, smelling salts, 
creams for the skin, sachet powder, face powder, talcum 
powder, bath powder, bath salts, toilet cerate, almond meal, 
rouge and dentifrices. 

85,972.—American Chemical Company, Philadelphia, Pa. 
(Filed April 16, 1915. Published May 18, 1915. Claims use 
since December 10, 1914.) —Witch hazel. 

85,988.—Stefan Heindl, Pittsburgh, Pa. (Filed April 
16, 1915. Published May 18, 1915. Claims use since March 
29, 1915.) —Foot powder. 

86,006.—The Wicomb Dentifrice Company, New Orleans, 
La. (Filed April 16, 1915. Published May 25, 1915. 
Claims use since February 1, 1915. In which the border 
lines around the panel are shown in red, as also the roots 
of the plant, and the leaves of the plant are shown in green, 
as indicated.) —A dentifrice. 

86,033.—Emecol Chemical Co., Asheville, N. C 
April 19, 1915. 


(Filed 
Published May 18, 1915. Claims use since 
January 1, 1915.)—Tooth paste. 

86,040.—Kongo Products Company, Pittsburgh, Pa. 
(Filed April 19, 1915. Published May 18, 1915. Claims use 
since December 15, 1914.)—Hair tonic. 

86,246.—Petra Folkman, New York, N. Y. (Filed April 
28, 1915. Published June 8, 1915. Claims use since August 
1, 1914.)—A cream preparation recommended for external 
use for maintaining and promoting healthy skin and beauti- 
fying the complexion. 

86,321.—The Andrew Jergens Company, Cincinnati, Ohio. 
(Filed May 1, 1915. Published June 8, 1915. Claims use 
since September, 1903.)—Perfumery, face powder and 
talcum powder. 

86,378.—Loretta A. Borland, Rochester, N. Y 
May 5, 1915. Published June 8, 1915 
January 30, 1915.)—Face cream. 

86,413.—Stevenson & Howell, Ltd., London, England 
(Filed May 5, 1915. Published May 25, 1915. Claims use 
since October, 1910.)—Non-alcoholic carbonated beverages 
and fruit essences for making same. 


(Filed 


Claims use since 


TRADE MARKS IN ENGLAND. 
(l‘rom Trade Marks Journal.) 
“VeLVvEROSE,” for a toilet-preparation. By A. T. Houiatt, 
35 Junction Road, N. 364,897 

“Warno,” for toilet-articles. By Warner Oliver, Ltd., 
4 Holles street, W. 365,060 

“Ouo Vanis,” for perfumery, etc. By S. J. Frank, 507 
Fifth avenue, New York, U. S. A. 362,386. 

“BARRIAGAR,” for perfumery, etc. By Dearborn, Ltd., 
32 Theobald’s Road, W. C. 365,227. 

“CRINOLINE,” and device of lady wearing crinoline; for 
perfumery, etc. By Luce’s Eau de Cologne Co., Ltd., 
Southampton. 364,480/1. (Associated. ) 

“ZILoNA,” with portrait; for perfumery, ete By the 
“Zilona” Toilet Manufacturing Co., 284 Waterloo street, 
Ol'hom. 364.898 

Device of lady in evening-dress; for perfumery, etc 
Bv Howard & Co., 8 and 9 Aldermanbury Postern, E. C 
365,117. 


“Nonag,” for a toilet-preparation. By J. Radcliffe, 66 
Victoria street, S. W. 365,152. 

“Opus,” for perfumed soap. 
Greenwich, S. E. 364,533. 

Devices including words “THe Prace Pittow Co.,” 
“ESpRIT DE,” etc., in yellow, red, and black; for perfumery, 
etc. By the Peace Pillow Co., 17 Manchester avenue, E. C. 
364,581. (Associated.) 

“Optic,” for goods and for perfumery, etc. By Tyson & 
Co., Ltd., 6 Blackstock street, Liverpool. 365,448/9. 

“Bitpa,” for goods. By Lever Bros., Ltd., Port Sunlight 
365,565 

“THoro,” for all soap. By F. D. Thorne, 60 South 
Euclid avenue, Pasadena, California. 364,972. 


. 


By Wilkie & Soames, Ltd., 


TREASURY DECISIONS. 

(Continued from page 103.) 
cover many articles already included, and then adds “and 
other toilet preparations.” 

The substance of importers’ claim is that this expression 
was intended to refer to toilet preparations to be used or 
applied to the hair, mouth, teeth, or skin, and that as the 
merchandise here is to be applied to the nails, it is not 
dutiable under the paragraph, 

We think the sense of this part of the paragraph is 
shown by re-writing it as follows: “All preparations used 
as applications to the hair, mouth, teeth, or skin, and 
pastes, pomades, powders, and other toilet preparations,” 
and that the words of the text omitted in such re-writing 
are words of explanation and extension and not words of 
limitation, as is in effect claimed by the importers 

Without considering the contention made by the govern- 
ment that the finger nails are really, under lexicographic 
authority, within the term “skin,” and there is force in this 
contention, we think the term “and other toilet prepara- 
tions” embraces the merchandise here. 

The various decisions cited by importers do not appear 
to use to be in conflict with this conclusion, but when 
considered in the light of earlier paragraphs in pari materia, 
referred to by the government, rather support the same 

The judgment of the Board of General Appraisers is 


afirmed. 


Reappraisal on Powdered Talc. 
25,749—Tale. From Enrico Tron, Turin Exported 
March 19, 1915, entered at New York. G. A. Brown. 
Powdered talc, 20,000 kilos, entered at $460 U. S.: re- 
appraised at 1,694 lire for all. Packed. 


Schedule B Drawback Amendment. 

Treasury Decision 2203 is Supplement No. 1 of Regula- 
tions No. 24 concerning the exportation with benefit of 
drawback of tax of articles mentioned in Schedule B, act 
of October 22, 1914. It says 

“To further facilitate the exportation of tax-paid articles 
with benefit of drawback under the provisions of section 
22, act of October 22, 1914, the inspection of such articles 
by an internal revenue officer, in addition to the inspeetion 
required by the customs officer superintending the lading 
of the articles, is hereby waived where the amount of 
drawback, as to any one shipment, does not exceed $25; 
and articles 16, 17, 18 and 19 of Regulations No. 24, revised 


February 2, 1915, are hereby amended accordingly.” 


Drawback on Oil of Cloves Extended. 
Treasury Decision 35,419 extends a previous decision of 
March 4, 1914, providing for the payment of drawback on 
vanillin manufactured by the Verona Chemical Company, 
of North Newark, N. J., with the use of imported cloves 
to cover oil of cloves manufactured by the said company 
with the use of imported cloves. 


Vanillin Drawback Granted. 

Treasury Decision 35,424 allows a drawback on a pre 
paration designated as vanillin, manufactured by the Mon- 
santo Chemical Works of St. Louis, Mo., with the use of 
oil of cloves manufactured by the Verona Chemical Com- 
pany, of North Newark, N. J., with the use of imported 
cloves. 











































































































































































































































































































































































































CHINA. 


Soap.—Consul General George E. Anderson, Hong 
Kong, says: It is uncertain what result the war in 
Europe may have upon the import trade in soap in 
Hong Kong so far as American participation in such 
trade is concerned, but there have already been some 
notable results as to the substitution of Japanese and 
other cheap soaps for German and Austrian soaps, 
formerly forming a great part of the trade. In 1912 
the imports of soap from all countries into China were 
valued at $1,728,725, of which Great Britain furnished 
$885,898, Hong Kong $238,396, Japan $210,985, and Ger- 
many $80,441, the rest of the trade being scattered over 
the world. In 1913 the total imports increased to a 
value of $1,969,293, and imports from Japan substan- 
tially doubled. 

American soap offered for the mass of the trade in 
this market is usually a little higher in price than the 
sritish soaps of a similar grade and, with the prestige 
going with years of advertising and active representa- 
tion, British manufacturers have usually secured the 
business. German soaps of a similar grade run little 
more than half the price of the British goods, though 
of course do not represent the value the British and 
American goods represent. Japanese goods run still 
cheaper than the German soaps. The two latter grades 
of goods are in fact manufactured especially for the 
cheap Chinese trade, Japan suiting its goods to the 
Chinese and native Japanese trade at the same time. 


COSTA RICA. 


Soarp.—Consul Chester Donaldscn, Port Limon, re- 
ports: The total valuation of toilet and bath soaps im- 
ported into this district of Costa Rica per annum is 
about $10,000, of which 52 per cent. has heretofore come 
from the United States, 16 per cent. from England, 13 
per cent. from Germany, 12 per cent. from France, and 
7 per cent. from all other countries. Under the present 
conditions in Europe imports of American soap should 
constitute 75 per cent of the total. ; 

The imports of ordinary soaps are about twice as 
much as those of fine soap ($20,000) and come largely 
from England (51 per cent.), the United States getting 
only about 35 per cent. of that trade and Germany 11 
per cent. 3 _ ee o 

The duty on fine perfumed soaps is $0.358 per pound; 
on Castile and other fine soaps not perfumed, $0.844 
per pound; on ordinary laundry and washing soaps, 
$0.032 per pound. There is, in addition, a surtax of 
5 per cent. of the duty on articles imported at Port 
Limon and intended for consumption in that district. 

FRANCE. 

GERMAN TrApvE-MarkKs.—The question as to whether 
German trade-marks, particularly chemical and pharma- 
ceutical trade-marks, should be respected during the 
war was recently debated in the French Parliament. 
The Minister of Commerce pointed out that any par- 
ticular German product itself can now be manufactured 
by anyone in France, but he thought the name should 
be respected. He did not share the anxiety expressed 
by some speakers to apply the German name to French 
products without adding something to signify their 
French origin. He did not know what would happen 
after the war, but supposing the status quo ante bellum 
to be re-established, the system recommended by the 
critics would simply result in a huge advertisement for 
the German. 

The Minister of Commerce cited the report. of the 
Manufacturers’ Union for the International Protection 
of Industrial Property: “The appropriation of the for- 

(Continued on page 116.) 
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THE DOMESTIC MARKET. 


Reflection of Italy’s participation in the Europcan war 
has been noted throughout the month in a moderate 
uplift ot prices asked for the Messina essences—lemon, 
orange and bergamot oils—but the salient feature of the 
American markets for essential oils has continued to be 
found in the strong upward movement of artificial aromatic 
or flavoring materials, made from phenol and other coal 
tar bases, which have been marked up to unprecedentedly 
high figures. Thus, most noteworthy advances have again 
been recorded in artificial almond oil, or benzaldehyde, and 
in artificial sassafras, mustard and wintergreen oils, in this 
group, as well as in synthetic musk. 

Aside from the raising of quotations here for the Messina 
essences, in sympathy with an initial betterment of the 
Sicilian markets, higher figures have also been named in 
the local market for juniper berry oil in response to the in- 
creased cost of the berries from Italy. Citronella oil has 
likewise had a slight upturn, as the demand for both Ceylon 
and Java grades has been seasonably augmented and distilled 
lime oil has also reached advanced levels with the growing 
scarcity of the fruit. In sympathy with the upward trend 
of Italian sweet orange oil, the West Indian description has 
been marked up commensurately and East Indian sandalwood 
has moved upward, as stocks of the wood have been greatly 
reduced and the primary markets have advanced still 
further. Caraway oil has also been included in the 
articles which have attained higher figures, in consequence 
of an uplift in the cost of the raw material, and French 
pennyroyal oil has reflected in its prices the growing 
scarcity of this commodity. Peppermint and spearmint oils 
have been firmly maintained throughout the interval, as 
growers and distillers in the West have continued to with- 
hold their “carryover” stocks, but no additional advances 
have been made in the figures asked for these goods. 

Menthol has been well maintained during the greater 
part of the month, but is now manifesting a declining tend- 
ency, as the demand is slackening and spot stocks are being 
permitted to accumulate. Offers of June-July-August-Sep- 
tember shipments from Japan have been made throughout 
the last four weeks on a basis of $2.20, cost and freight, 
in bond, and local importers have unceasingly held their 
goods at previously mentioned figures. Some recent esti- 
mates on the 1915 crop suggest so large a yield, the average 
being 2,000 cases, as to indicate a probable heavy drop in 
prices as soon as the new goods become available. Arrti- 
ficial musk has almost doubled in price of late as the out- 
look has darkened for replenishment with the output of 
foreign manufacturers or with the recently increased 
domestic production of primary coal tar distillates. 


BEANS. 

\ngostura tonka beans have been offered off slightly as 
the demand has decreased, but, in vanilla beans, there 
has been a moderate advance in prices asked for the 
Mexican whole goods, in consequence of the recent doubl- 
ing of the Mexican export tax, which now amounts to $2 
Mexican gold per kilo or about 55@60 American cents per 
pound. Heavy absorption of spot stocks of Mexican beans 
has occurred of late, as the extract makers have been buy- 
ing more freely to replace the stocks which have been 
taken by ice cream and soda water supply houses. Only 
very ordinary Mexican whole beans are now available at 
the figures previously quoted for fairly good qualities and 
New York operators are not anxious sellers at these levels. 
For good quality Mexican beans of the 1913-1914 crop, 
local handlers are now demanding fully 50 cents more than 
a month ago. No 1914-1915 crop Mexican whole beans 
have yet reached here, but some are expected daily. 
Mexican cuts have likewise been marked up to the extent 
of 25@35 cents a pound. Bourbons have been more firmly 
held. as stocks in this country have been reduced while 
supplies in the markets of France have also been lowered 
by Continental takings, but no further uplift has occurred 
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THE AMERICAN PERFUMER 


PRICES IN THE NEW YORK MARKET 


(The following quotations are those made by local dealers, but are subject to revision without notice 
because of the unstable conditions created by the European War) 


ESSENTIAL OILS. 
Almond Bitter 
F. F. 
Artificial 
Sweet True 
Peach-Kernel 
Amber, Crude 

Rectified 


per lb. 


“ 


Anise 


35 %-FBFO. oc ceees 
(Sweet) 


Bergamot, 
Birch 
Bois de Rose, Femelle. 
Cajeput 

Camphor 

Caraway Seed 

Cardamon 

Carvol 

75-80%, Technical.... 
Lead free 

Redistilled 


Cassia, 


Cedar, 

" Wood 
Cinnamon, Ceylon 
Citronella, Ceylon 
Citronella, Java 


Copaiba 
Coriander 


Cubebs . 
Erigeron 
Eucalyptus, Australian, 70%. 
Fennel, Sweet 
Geranium, Africa 
Bourbon 
WOMEN 66s evcses 
Ginger 
Gingergrass 
Hemlock 
Juniper Berries, twice rect... 
Kananga, Java 
Lavender, English 
", BUN Kecekncecus 
7 (Spike) 
Lemon 
Lemongrass 


Limes, expressed 
“distilled 


Linaloe 
Mace, distilled 


Mustard Seed, gen 
artificihl 


$6.00 


7.50 
1.10 
3.00 
1.50 

60 
2.80 


Mirbane, rect. 
Neroli petale 
“ artificial 


Opoponax 
Orange, bitter 
- 1.85-2.00 

Origanum 40-.60 
Orris Root, concrete..(oz.).. 6.00 

4 “ absolute. . (oz.) .35.00-45.00 
Patchouly 
Pennyroyal 
Peppermint 
Petit Grain, South American. 

7 3 French 
Pimento 


French 
Spanish 


Rosemary, 


Sandalwood, East India 
- West India 
Sassafras, artificial 
natural 


Spearmint . 


Thyme, red 
Vetivert, Bourbon 
. TRE. ig. cus weaves 35.00-40.00 
4.50 
2.50 


Wintergreen, genuine 
Wormwood 


Ylang- Ylang 


AROMATIC CHEMICALS. 
Amyl Salicylate ....... z 1.75 
. 3.50-4.00 
Anisic Aldehyde............. 3.00 
3enzyl Acetate 2.25 
2.00 
2.00 
6.50 
200 
3.5C 


Benzoate 
Cimmanric AiG. «0.0602. 
- Alcohol 
“ Aldehyde 
Citral 
Citronellol 


Cumarin 6.00 


3.00 
3.00 


Diphenylmethane 
Diphenyl-oxide ...........++- 


Eucalyptol 
Eugenol 


Geraniol 
Heliotropine 


Is0-Eugenol 


Methyl Anthranilate 
Salicylate ... 
Musk Ambrette 


Xylene 


Phenylethylic Alcohol 


Thymol 


Vanillin 


Tonka Beans, 


“ “ 


Angostura.... 
Para 
Vanilla Beans, Mexican 

- re ~ “Ciive. 
Bourbon .... 
Tahiti 


“ “ 


“ “ 


SUNDRIES. 


Ambergris, black (oz.) .15.00-20.00 

* “  25.00-27.50 
Chalk precipitated .10 
POO Re oes chicdevueds 2.00-2.50 
Cologne Spirit (gal) 2.65-3.10 
Menthol 


Tonquin, pods... “ ! 
. grains.. “ 25.00-30.00 
Orris Root, Florentine, whole 25 
powd. and gran... 30 
Talc, Italian (ton) 32.00-35.00 


French .... -. “ 25.00-30.00 
Domestic 7 15.00-25.00 


SOAP MATERIALS. 


Cocoanut oil, Cochin, l0OYalIIic.; 
Cey lon, 9! (9c. 
Cottonseed oil, crude tanks, 3914@ 


40'Ac. 


Grease, 


gal.; refined, 64@7%4. 
brown, 44@5ic.; 
5Y4@6c.; white, 6%4@7c. 

Olive oil, denatured, 86 &8c. 


yellow, 


foots, prime, 8'4@834c. 
oil, 
prime, 634@7c. 

Peanut, 65@70c. 

Rosin, water white, $6.25. 

Soya Bean oil, 64@6c. 

Tallow, city, 54%c. (hhd.) 

Chemicals, borax, 4%4@5c.; caustic 
soda, 60 p. c., $2.10@2.20. 


Palm Lagos, 7@7‘“c.; 


red, 
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eign marks offers no interest. There is a tendency to 
confuse the mark with the product. The mark indicates 
the original maker of the product and serves as a point 
of identity to the buyer. Thus hundreds of marks of 
chocolate exist. As to pharmacy, the same product is 
often made by different pharmacists. Thus various 
preparations of peptone and iodine, almost identical and 
prescribed indifferently by doctors, have received dif- 
ferent names, such as _ iodalose, Robin’s iodone, 
iodogenal, etc. These names constitute trade-marks. 
No proprietary really exists of which the manufacture 
is not open to all. A trade-mark does not limit the 
freedom of public property and commercial liberty. 
Herein lies the difference between a patent and a trade 
mark.” 

MARSEILLE TrApe.—Consul General A. Gaulin reports 
that the exports from Marseille to the United States in 
1914 amounted to $6,142,050, a drop of about $754,000 
from 1913. Perfumery amounted to $5,534, a gain of 
about $900. Essential oils, $8,639, an increase of about 
$5,500. Olive oil, $589,215, a loss of about $24,000. 
Castile soap figured at $83,624, a decline of about $7,000. 

Havre.—Consul J. B. Osborne reports that in 1914 
his district exported to the United States these goods, 
figures being in metric tons: Toilet articles, alcoholic, 
320.4 tons, a slight gain; non-alcoholic, 471.6 tons, also 
a small gain. Vanilla, 82 tons. Spices, 3 tons. Volatile 
oils, 32 tons. Soap, toilet, 197.9 tons, a gain; other 
soap, 101.2 tons, a decrease. Tallow dropped from 
384.7 tons in 1913 to 182 tons in 1914. 

Outre Ort.—Consul William Dulany Hunter, May 13, 
writes: “This spring, after the abundant fall of the olives 
during the winter months, comparatively few olives remain 
on the trees, but the climatic conditions have been favor- 
able to their development, the consequence of which is 
that the quantity of olive oil produced was smaller than 
usual, while the quality of this year’s vuutput is an ex- 
ceptionally good one. The prices ‘paid by manufacturers 
are exceptionally high, as this consular district used to 
import large quantities of olive oil, especially from Italy 
and Spain, and as now, due to the present war, the Central 
European countries have bought all the available stock of 
olive oil at exceptionally high prices, and the import of 
this commodity has nearly ceased, with the exception of 
oils coming from Tunis and Algeria.” 


(Continued from 


INDIA. 
In a report of the Indian United Provinces 
Committee on the possibility of replacing German 
and Austrian goods by Indian products, the follow 
ing appears concerning perfumes: “The otto perfumed 
oil industry is of importance chiefly at Kanauj, in the 
Farrukhabad district, in Lucknow, and in Ghazipur, 
though by no means confined to these districts. The 
present method of manufacture not only causes con 
siderable destruction of the essential oil, but produces 
a sandal-wood extract that is useless for the European 
market. Under instructions of the Director of Indus 
tries, Mr. Srivastava has started some experiments to 
see what simple improvements could be introduced in 
the manufacture. It is obvious that considerable im- 
provements could be effected by improvement of the 
stills and by the use of wire baskets to prevent the 
charring of the flowers during the distillation. It has 
also been ascertained that a superior perfume can be 
obtained by enflourage with til oil, and from this an 
alcoholic extract can be obtained and the essential oil 
recovered in a form suitable for the European market. 
Further experiments are in progress, and it is not at 
present possible to give accurate figures, but it may be 
stated here that to develop this industry it is necessary 
to use large quantities of fairly pure spirit, which would 
have to be supplied duty free. A considerable portion 
is recovered for further use, and it is hoped that figures 
will be obtained of the alcohol recovery sufficiently 
definite to permit of special excise arrangements, as 1s 
done in chemical factories throughout the world. The 
otto makers of Kanauj and also the perfume manu fac- 
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turers in other centers are by no means devoid of cap- 
ital, and appear to be alive to the possibility of improv- 
ing the industry.” 

INDIAN-MapE TuyMmot.—Mr. Probodha Ch. Chatto- 
padhyay, M.A., F.C.S., perfumery expert and chemist, 
working in the laboratory of the Bengal Chemical and 
Pharmaceutical Works, Ltd., Calcutta, is the first in 
India to make thymol from ajowan oil. Mr. Chattopad- 
hyay had been working on this for the last three years, 
and when the Governor of Bengal visited the works 
on November 23 thymol was already being made in the 
crude state for the firm’s own use. Now, however, he 
has obtained pure white crystals, and he hopes to manu- 
facture it on a large scale in the near future. 


ITALY. 


Ortve Ow EmpBarco.—Announcement was made on 
June 1 by the Department of Commerce at Washington 
of a cable stating that Italy has placed an embargo on 
olive oil. The cable, received from the American Am- 
bassador at Rome, said: “Olive oil has been included 
among the products on the embargo list of Italy, but 
permission to continue shipments to the United States 
will be granted upon application to the Italian au- 
thorities.” 


PHILIPPINES. 


VANILLA Prants.—J. F Boomer, correspondent, 
Manila, says: A vanilla-producing plant, Vanilla ovalis, 
has been found on the island of Mindoro. The plant 
has roots similar to those of amlong and found to be 
superior to amlong for use in basketry, as they are pure 
white and require no bleaching, The plant also has a 
leaf similar to that of one kind of amlong (Pothos 
rumphii) and in growth the two plants are very similar. 
The leaf of the vanilla plant, however, differs somewhat 
from the leaf of amlong in that it is unusually thick 
and is sessile. The plant is found both in open ravines 
and in deep forests, but is not plentiful. The Bureau 
of Education is investigating the plant with a view to 
ascertaining whether it may be developed commercially 
in making vanilla extract for trade purposes. 


RUSSIA. 

PERFUMERY.—A Petrograd paper says that the Bro- 
card Co., in view of the continued dearness of all raw 
materials required in the production of perfumes and 
the increased incidental expenses, from April 15-28, the 
addition to the list prices is increased to 30 per cent. 
in place of 20 per cent., independent of the additions 


made to spirit products in August last year. Other 


perfumery houses also have raised their prices. 


Soap.—Consul Paul H. Foster, Jerez de la Frontera, 
reports that at the price of cottonseed oil on April 20. 
the opportunity would seem to present itself for the 
introduction into Spain of the laundry soaps of which it 
is the Most of the soap consumed locally is of 
Spanish manufacture, made from the refuse of the olive 
pressings, and this, while comparatively cheap, is very 
soft and therefore wasteful. Some English laundry soap 
is imported and is far more economical, although the 
price is higher It is believed that a good grade of 
\merican laundry soap could be sold in Spain at a 
lower price than the English product. White laundry 
soaps would also, it is believed, prove popular. In the 
section of Spain reported upon the water is very harld 
and a good hard-water soap would probably meet wit 
a ready sale. There is direct steamer connection frorm 
New York, New Orleans and Galveston to Spanisjh 
ports / 

Oxives.—Under date of April 16 Consul Wilbur {T. 
Gracey, of Seville, reports that the olive trees of that 
section of Spain are in splendid condition, that abundant 
rain has put the ground in excellent shape, and that} 
there is every prospect of a good olive crop in Andalusia | 
next season. 
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